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HOW OFTEN DO YOU SHOP ONLINE?
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HOW CONFIDENT DO YOU CURRENTLY FEEL ABOUT SPENDING MONEY?
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HOW MUCH HAVE YOU BEEN SPENDING LATELY?
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Posed to all respondents.

PAGE 5

BESPOKE MARKET INTELLIGENCE

China eCommerce

www.bespokeintel.com

19.3%

46.8%

33.9%

0% 20% 40% 60% 80% 100%

Reducing

Same

Increasing

Jul (22)

Apr (22)

Jan (22)

Oct (21)

Jul (21)

Apr (21)

Jan (21)

Oct (20)

Jul (20)

Apr (20)

Mar (20)

Feb (20)

Oct (19)

Jul (19)

Apr (19)

Jan (19)

http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

China eCommerce Audience: 1,000 China Consumers
Date: July 2022

DO YOU WANT TO REDUCE SPENDING NOW?
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Posed to all respondents.
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WHEN DID YOU LAST MAKE A PURCHASE THROUGH EACH OF THE FOLLOWING?
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Posed to all respondents.
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HAVE YOU RECENTLY CHANGED HOW OFTEN YOU PURCHASE FROM…

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to respondents who have shopped each of the following.
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IN YOUR OPINION ARE THE FOLLOWING GAINING OR LOSING POPULARITY?
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HOW MANY ITEMS DO YOU BUY FROM HERE ON AVERAGE EVERY MONTH?
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DO YOU PLAN TO INCREASE OR DECREASE SPENDING ON THE FOLLOWING WEBSITES AND APPS?
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China eCommerce Audience: 1,000 China Consumers
Date: July 2022

WHICH SITE DO YOU USE MOST TO BUY APPAREL?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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WHICH SITE DO YOU USE MOST TO BUY ELECTRONICS?
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Posed to all respondents.
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HOW OFTEN DO YOU USE ALIBABA?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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DO YOU USE ALIBABA ON YOUR MOBILE PHONE OR DESKTOP?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to respondents who said they have used Alibaba.
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China eCommerce Audience: 1,000 China Consumers
Date: July 2022

WHEN WAS THE LAST TIME YOU BOUGHT SOMETHING ON ALIBABA?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to respondents who said they have used Alibaba.
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HOW MANY ITEMS HAVE YOU PURCHASED FROM ALIBABA IN THE PAST MONTH?
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Posed to respondents who said they have used Alibaba.
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HAVE YOU CHANGED HOW OFTEN YOU SHOP ALIBABA RECENTLY?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to respondents who said they have used Alibaba.
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China eCommerce Audience: 1,000 China Consumers
Date: July 2022

WHAT TYPES OF PRODUCTS DO YOU BUY FROM ALIBABA?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to respondents who said they have used Alibaba.
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM ALIBABA?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM TAOBAO?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.

PAGE 22

BESPOKE MARKET INTELLIGENCE

China eCommerce

www.bespokeintel.com

35.9%

42.7%

11.3%

5.1%

2.0%

1.3%

1.7%

0% 20% 40% 60% 80%

Today

Past Week

Past Month

Past Six Months

Past Year Ago

More than a Year Ago

Never
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Mar (20)
Feb (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)
Oct (18)
Jul (18)
Apr (18)
Jan (18)
Oct (17)
Jul (17)
Apr (17)
Jan (17)

http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

China eCommerce Audience: 1,000 China Consumers
Date: July 2022

WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM TMALL.COM?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM JUHUASUAN?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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