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SURVEY RESEARCH

UK FOOD DELIVERY AND GROCERY VOL 16

CHECK BREAKDOWN: Audience: 800+ Consumers

TREND CHECKS

FOOD DELIVERY USAGE DECREASES Q/Q

Food delivery engagement declined slightly sequentially.

MARKET SHARE | COMPETITIVE DYNAMICS

Just Eat remains the top food delivery app, followed by Uber Eats and Deliveroo.

SENTIMENT | JUST EAT

Just Eat leads competitors when it comes to user experience, fees, and restaurant
selection.

RESPONDENTS EXPECT USAGE TO DECLINE

Respondents expect usage of apps to decline as Covid subsides/everything returns
to normal but remain higher than pre-pandemic levels.
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FOOD DELIVERY USAGE
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Food Delivery and Grocery Audience: 800 UK Consumers
Date: April 2022

HOW OFTEN DO YOU...

Posed to all respondents.

: 2.36
Order Food Apr (22
For Delivery Jan (22
From Meal = Oct (21)
Delivery -l

Apps/Services ul@y
B Apr 20
2.39 m Jan (21
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Order
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Food Delivery and Grocery Audience: 800 UK Consumers
Date: April 2022

WHAT IS YOUR EXPERIENCE WITH THE FOLLOWING MEAL DELIVERY APPS/SERVICES?

Posed to all respondents.

3.33

Apr 22)
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n0ct(2)
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Heard of it but Used it once, but

Never heard of it never used it not again since Use it occasionally Use it regularly
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Food Delivery and Grocery Audience: 800 UK Consumers
Date: April 2022

WHAT IS THE MOST IMPORTANT FEATURE IN DECIDING WHICH FOOD DELIVERY/TAKEAWAY APP TO USE?

Posed to all respondents.

Low fees
Restaurant selection
Ease of use
m Apr (22)
Short deli . mJan (22)
ort delivery times
Y m Oct (21)
m Jul (21)
Accurate delivery times m Apr (21)
mJan (21)
Order tracking
Other (please specify)
0% 20% 40% 60% 80% 100%
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FOOD DELIVERY APP CUSTOMER SENTIMENT
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PLEASE RATE HOW GOOD THE FOLLOWING ARE WHEN IT COMES TO USER EXPERIENCE:

Posed to all respondents.

Just Eat

Uber Eats

Deliveroo

Food Hub

1-Very 2 3 4 5 6
Poor
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PLEASE RATE THE FOLLOWING WHEN IT COMES TO RESTAURANT SELECTION...

Posed to all respondents.

Just Eat

Uber Eats

Deliveroo

Food Hub

1-Very 2 3 4 5
Poor
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PLEASE RATE THE FOLLOWING WHEN IT COMES TO FEES...

Posed to all respondents.

Just Eat

Food Hub

Deliveroo

Uber Eats

1-Very 2 3 4 5
Poor
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Audience: 800 UK Consumers
Date: April 2022

WHAT PERCENTAGE OF YOUR FOOD DELIVERY/TAKEAWAY ORDERS DO YOU MAKE THROUGH THE

FOLLOWING?

Posed to all respondents.
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FOOD DELIVERY AND COVID IMPACTS
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Food Delivery and Grocery Audience: 800 UK Consumers
Date: April 2022

GOING FORWARD, WILL YOU DO ANY OF THE FOLLOWING MORE BECAUSE OF THE CORONAVIRUS AND

SOCIAL DISTANCING? SELECT ALL THAT APPLY

Posed to all respondents.

2%
None of the above
Cooking at Home
Social Media
Video Calls
Shopping Online For Non-Essentials Apr 22)
Grocery Delivery m Jan (22)
Shopping Online For Essentials m Oct (20
Streaming Video .l @y
W Apr (20
Shopping In-Stores For Essentials
mJan (2
Streaming Music m Oct (20)
Use Food Delivery Apps mJul 20)
Shopping In-Stores For Non-Essentials = Apr (20)
Going to live events
Going to the gym
Use ride sharing apps (ie, Uber, Lyft)
0% 20% 40% 60% 80% 100%
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Food Delivery and Grocery Audience: 800 UK Consumers
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GOING FORWARD, WILL YOU DO ANY OF THE FOLLOWING LESS BECAUSE OF THE CORONAVIRUS AND

SOCIAL DISTANCING? SELECT ALL THAT APPLY

Posed to all respondents.

44.4%
None of the above
Going to live events
Going to the gym
Use ride sharing apps (ie, Uber, Lyft)
Shopping In-Stores For Non-Essentials
Apr (22)
Shopping In-Stores For Essentials % Jan (22)
Video Calls m Oct (20
Grocery Delivery uJul )
W Apr (21
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PPIng m Jan (2)
Use Food Delivery Apps m Oct (20)
Shopping Online For Non-Essentials Jul 20)
B Apr (20
Social Media pré0)
Streaming Music
Streaming Video
Cooking at Home
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Audience: 800 UK Consumers
Date: April 2022

PLEASE ESTIMATE YOUR USAGE OF FOOD DELIVERY/TAKEAWAY APPS DURING THE FOLLOWING PERIODS:

Posed to all respondents.

AFTER the 2.5
pandemic 267
subsides and 2.53
o 2.53
everything is 257
back to normal 249
2.72
2.19
DURING the 262
pandemic 263
2.76
262
251
2.56
BEFORE the 2.46
pandemic 2.41
25
2.52
Never Infrequently Somewhat
Frequently
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GROCERY STORES SHOPPING TRENDS
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Food Delivery and Grocery Audience: 800 UK Consumers
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IN GENERAL, WOULD YOU SAY YOUR GROCERY SPENDING HAS CHANGED OVER THE PAST YEAR?

Posed to all respondents.

Apr 22)
Jan (22)
Oct (21

Jul 21 2.06
Apr 21 207
Jan (21 207
Oct (20)
Jul (20) 21
Apr (20)
Jan (20)
Oct (19)
Jul 19)
Apr (19) 207
Jan (19)
Oct (18)
Jun (18) 21

2.14
2.13

Spending Less Now Unchanged Spending More

NlAas
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Food Delivery and Grocery Audience: 800 UK Consumers
Date: April 2022

DO YOU PREFER TO SHOP FOR GROCERIES ONLINE OR IN-STORES?

Posed to all respondents.

Apr (22) 366

Jan (22) | | 356

oct 21) I 359

Ul @) |/ | 359

Apr 21) | | 267
Jan 20 | | 363

Oct (20) I 362

Jul 20) -/ | 365

Apr (20) | | ada
Jan (20) | | 372
Oct (19) I 37

Jul (19) | | 373
Apr (19) N 3da
Jan (19) -/ | 371
Oct (18) I 366

Jun (8) |/ | 372
Apr (8) | | 3.8b
Jan (18) |/ | 38
Oct (17) 367

Jul (17) 3.84
Apr (17) 3.78
Jan (17) 390
Oct (16) | | 347
Jul (16) 3.87
Apr (16) 377
Much Prefer Online Prefer Online No Preference Prefer In-Stores Much Prefer In-Stores
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DO YOU THINK YOU CURRENTLY SPEND THE RIGHT AMOUNT ON GROCERIES?

Posed to all respondents.

Apr (22)

Jan (22)
#Oct(2)
mJul 29
B Apr 2)
B Jan (20)
B Oct (20)
B Jul 20)
B Apr (20)
B Jan (20)
B Oct (9)
B Jul (9)

| could probably spend more

| am spending the right amount

I'd like to cut back spending

)
)
B Jun (18%)
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