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Social Media | Qualitative Color

How much time do you typically have for social media apps/platforms per day?

Posed to social media users (N = 977)

5+ hours
3-4 hours
2-3 hours

1-2 hours
30 minutes to 1 hour
Under 30 minutes

None

0% 20% 40% 60% 80% 100%

Time For Social Media Per Day | By Age

Age: 75 or older

Weighted Average Guide: Age: 65 to 74

1 = None Age: 55 to 64
2 = Under 30 Minutes

3 = 30 Minutes to 1 Hour — Age: 45 to 54

4 = 1-2 Hours .

5 = 2-3 Hours Age: 35 to 44

6 = 3-4 Hours _

7 = 5+ Hours Age: 25 to 34
Age: 18 to 24

Source: 5% Bespoke Market Intelligence Survey

Social Media Qualitative Color

4.20

4.33

4.51




Social Media | Qualitative Color

Which of the following best describes your experience with each of the following:
Posed to social media users (N = 977)

m Have never used it = Used it in the past, but don't anymore m Use it occasionally or regularly

Facebook i 15.2%
Youtube [JEISHEN 12:6%
|
0% 20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey Social Media Qualitative Color



Social Media | Qualitative Color

Age Cuts: Which of the following best describes your experience with each of the following: Facebook
Posed to social media users.

Age:
Age:
Age:
Age:
Age:
Age:
Age:

18to0 24
25to0 34
35to 44
45to 54
55to 64
65to 74
75 or old

N =
134
176
183
190
151
90
53

m Have never used it m Used it in the past, but don't anymore m Use it occasionally or regularly
1.9%

Age

Age

Age

Age

Age

Age

Age: 75 or older1.

1 65to 74

: 55 to 64

145 to 54

:35to 44

:25to 34

18 to 24

2

0%

Source: ';\f, Bespoke Market Intelligence Survey

5.6%
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Social Media Qualitative Color

100%



Social Media | Qualitative Color

Age Cuts: Which of the following best describes your experience with each of the following: Instagram
Posed to social media users.

Age:
Age:
Age:
Age:
Age:
Age:
Age:

18to 24
25to0 34
35to 44
45to0 54
55to 64
65to 74

75orold

N =
134
176
183
190
151
90
53

B Have never used it mUsed it in the past, but don't anymore m Use it occasionally or regularly

Age

Age

Age

Age

Age

Age

Age: 75 or older

1 65to 74

: 55 to 64

145 to 54

:35to 44

:251to 34

18 to 24

0%

Source: ';\f, Bespoke Market Intelligence Survey

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Social Media Qualitative Color I 5



Social Media | Qualitative Color

Age Cuts: Which of the following best describes your experience with each of the following: TikTok
Posed to social media users.

Age:
Age:
Age:
Age:
Age:
Age:
Age:

18to0 24
25to0 34
35to 44
45to 54
55to 64
65to 74
75 or old

N =
134
176
183
190
151
90
53

Source: ';\f, Bespoke Market Intelligence Survey

B Have never used it m Used it in the past, but don't anymore mUse it occasionally or regularly

Age: 75 or older

Age: 65to 74

Age: 55 to 64

Age: 45 to 54

Age: 35to 44

Age: 25to 34

Age: 18 to 24

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Social Media Qualitative Color I



Social Media | Qualitative Color

Age Cuts: Which of the following best describes your experience with each of the following: Snapchat
Posed to social media users.

Age:
Age:
Age:
Age:
Age:
Age:
Age:

18to0 24
25to0 34
35to 44
45to 54
55to 64
65to 74
75 or old

N =
134
176
183
190
151
90
53

B Have never used it m Used it in the past, but don't anymore m Use it occasionally or regularly

Age: 75 or older

Age: 65to 74

Age: 55 to 64

Age: 45 to 54

Age: 35to 44

Age: 25to 34

Age: 18 to 24

0%

Source: ';\f, Bespoke Market Intelligence Survey

10%

20%

30%

40%

50%

60% 70% 80% 90%

Social Media Qualitative Color
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Social Media | Qualitative Color

Age Cuts: Which of the following best describes your experience with each of the following: Twitter
Posed to social media users.

Age:
Age:
Age:
Age:
Age:
Age:
Age:

18to0 24
25to0 34
35to 44
45to 54
55to 64
65to 74
75 or old

N =
134
176
183
190
151
90
53

Source: ';\f, Bespoke Market Intelligence Survey

B Have never used it m Used it in the past, but don't anymore m Use it occasionally or regularly

Age: 75 or older

Age: 65to 74

Age: 55 to 64

Age: 45 to 54

Age: 35to 44

Age: 25to 34

Age: 18 to 24

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Social Media Qualitative Color I



Social Media | Qualitative Color

Age Cuts: Which of the following best describes your experience with each of the following: Pinterest
Posed to social media users.

B Have never used it m Used it in the past, but don't anymore mUse it occasionally or regularly

Age: 75 or older
Age: 65 to 74
Age: 55 to 64
Age: 45 to 54
Age: 35to 44

Age: 25 to 34

Age: 18 to 24

N =
Age:18to24 134 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Age:25t0 34 176
Age:35to 44 183
Age:45to 54 190
Age:55to0 64 151
Age:65to 74 90
Age: 75orold 53

Source: ';\f, Bespoke Market Intelligence Survey Social Media Qualitative Color I



Social Media | Qualitative Color

Age Cuts: Which of the following best describes your experience with each of the following: YouTube
Posed to social media users.

Age:
Age:
Age:
Age:
Age:
Age:
Age:

18to0 24
25to0 34
35to 44
45to 54
55to 64
65to 74
75 or old

N =
134
176
183
190
151
90
53

m Have never used it m Used it in the past, but don't anymore mUse it occasionally or regularly

Age: 75 or older

Age: 65 to 74

Age: 55 to 64

Age: 45 to 54

Age: 35to 44

Age: 25 to 34

Age: 18 to 24

0%

Source: ';\f, Bespoke Market Intelligence Survey
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Social Media | Qualitative Color

Which app/platform has the most amount of your friends on it?
Posed to social media users (N = 977)

Facebook 64.9%
Instagram
Snapchat 4.9%

TikTok 4.8%

None of the above 3.9%
Twitter 3.3%

Youtube |1 2.7%

Pinterest 1.6%

0% 20% 40% 60% 80% 100%

Age Cuts:

Youtube

TikTok Pinterest

Twitter

Facebook Instagram Snapchat

Age: 18 t0 24 23.1% 14.2% 134
Age: 25 to 34 23.3% 2.3% 5.1% 2.3% 176
Age: 35 to 44 159%  16%  55% 3.3% 183
Age: 45 to 54 4.2% 3.7% 190
Age: 55to 64 6.6% 151
Age: 65to 74 5.6% 90
Age: 75or older 3.8% 53

Source: ';\f, Bespoke Market Intelligence Survey Social Media Qualitative Color I



Social Media | Qualitative Color

Which app/platform has the most content creators/influencers that you are interested in following?
Posed to social media users (N = 977)

Facebook
Instagram
Youtube

None of the above
TikTok

Twitter

Pinterest

Snapchat

0% 20% 40% 60% 80% 100%

Age Cuts:

Facebook Instagram ' Snapchat ~ TikTok  Twitter  Pinterest  Youtube
Age: 18 to 24 20.9% 134
Age: 25to 34 176
Age:35to 44 183
Age: 45to 54 190
Age: 55to 64 9.9% 151
Age: 65to0 74 6.7% 11.1% 90
Age: 75 orolder 11.3% 9.4% 53

Source: ';\f, Bespoke Market Intelligence Survey Social Media Qualitative Color I



Social Media | Qualitative Color

Which app/platform is best for making videos?
Posed to social media users (N = 977)

Youtube 32.8%

TikTok 23.3%

None of the above 3.3%
Facebook 3.0%

Instagram

4.8%
3.0%
1.8%

Snapchat
Twitter

Pinterest

0% 20% 40% 60% 80% 100%

Age Cuts:

Facebook Instagram Snapchat TikTok Twitter Pinterest Youtube

Age: 18 to 24 6.7% 9.7% 13.4% 134
Age: 25to 34 5.7% 12.5% 15.9% 5.1% 176
Age: 35 to 44 6.6% 14.2% 10.9% 6.0% 183
Age: 45 to 54 12.1% 15.8% 190
Age: 55to 64 19.2% 12.6% 151
Age: 65to 74 14.4% 90
Age: 75 or older 15.1% 53

Source: ';\f, Bespoke Market Intelligence Survey Social Media Qualitative Color I



Social Media | Qualitative Color

What percentage of your total social media usage would you estimate goes to each of the following?
Average Fill-In

Posed to social media users who use each of the following currently:

Facebook

Youtube

N = Instagram

Pinterest 405 TikTok
Snapchat 321

Twitter 357 Twitter
TikTok 362

Youtube 751 Snapchat

Instagram 507 )
Facebook 753 Pinterest

0 10 20 30 40 50 60 70 80 90 100

Source: ';\f, Bespoke Market Intelligence Survey Social Media Qualitative Color I



Social Media | Qualitative Color

When you open your phone to look at social media apps, in which order do you typically open the
apps? Rank them from first at the top to last at the bottom.

Posed to social media users who use each of the following currently (The higher the score, the more often it was ranked first):

Facebook
Instagram
N = Youtube
Pinterest 405
Snapchat 321 TikTok
Twitter 357 .
TikTok 362 Twitter
Youtube 751
Instagram 507 SnaDChat
Facebook 753 Pinterest

Age Cuts:

Facebook Instagram  TikTok Snapchat  Twitter  Pinterest  Youtube

Age: 18to 24 4.70
Age: 25to0 34 4.41
Age:35to 44 4,71
Age: 45to 54 5.01
Age: 55to 64 5.61
Age: 65to 74 5.54
Age: 75 orolder 5.70

Source: ';\f, Bespoke Market Intelligence Survey Social Media Qualitative Color



Social Media | Qualitative Color

What do you use this platform for?
Posed to social media users have used each of the following:

Facebook Instagram Youtube
“““'"N;“::mﬂi T F
.. FRIENDSANDFAMILY g ENTERTAINMENT R I E N DS
TTING -
: o A B Gobgj”‘"“oss ool il VIDEOS T— — I E S .,W,QTCHNGV'DEOS

5 TS SOCIA
FRENDSANDFAMILY i PHOTOS™ —
MUSIC vioeo

FAMILY' e ot ENTERTAINMENT{?@ e

GOOI]

mmmmm FAMILY

SNAPPING

o “ VIDEOS

= u & [1(F=

EN-I: RTAINMENT W s g0 : "““'"*”"LIKE NOTHING* “POCI!T'T,i}:S “ , s coop=.

WATCHINGV ZETTSFUN_ - WATCHVIDEOS sorepemciee GHA

- GOOD==E NE.- [l o INGP'CIH@ESE)SS

= everync CHAT

T OCIALMEDIA
N =
Facebook 923
Instagram 680
TikTok 526
Snapchat 521
Twitter 587
Pinterest 642
Youtube 884

Source: ';\f, Bespoke Market Intelligence Survey I

Social Media Qualitative Color 16



Social Media | Qualitative Color

If you had to use one word to describe each of the following, what would it be?
Posed to social media users have used each of the following:

PICTURE
ENTERTAINING  socivenia yyame

HORRIBLE

DRAMA AMAZING

CONNECTING s ANNOYING - e COOL)"("QT{Q'FJ?M GRE..AT FU N
~BORING:= awesome 50K, S| NTERESTlNG oK ENTERTAINMENTGREAFNFoRMATmN

FRIENDS uKEGRE ATE  eamp=r NS - ENTERTAINING. (il s

SOCIAL: ENTERTAINING e e o, N""'E""TEREST"*‘G\/IESM

- OLD  COOL INTERESTING PICTURES

FRIENDLY NONE
TikTok Twitter
FILTERS
FU N INTERESTING S w---wERM“E el e
SORAL =Y & - =g INTERESTING | oy | | silii
NFORM. 21

e TRFNDV‘ " I ATIVE g . BAD Kg P
. NONE ol 'rﬁ'TER“E,ST'NG ~USELESS POLITICAL=p""@ Y T T_m%%?yﬂmf"é%f NNS%%I(?EAT LIKE e
b FUNNY -0k iNEWS 2™ 'BORING &2~
BN, GREAT L) et TR INFORMATION =2 e vy COMMUNWONM
ENTERTAINING : [ IKEGREAT ‘COOL=NONE
“FUNNY
N = Pinterest

Facebook 923
Ir?;tagkram 680 lNSPIRINGE\T\;\g;MELOVE
TikTo >26 NONEC?K?E‘%RE&'ipESM w COOL
onapchat 2 s E[JN 2 INFORMATIVE
Twitter 587 INEATES] ‘;.,..mﬁ;s,-m Bl H85NOTHI
Pinterest 642 |_|KE ‘_I EXC|T\NG_-""“EII\;~}RSB;’TR?&?H(V)N

INTERESTING

Source: ';\f, Bespoke Market Intelligence Survey Social Media Qualitative Color I
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Social Media | Qualitative Color

Why have you never used this platform?
Posed to social media users who have NEVER used each of the following:

Instagram

st

NOTINTERESTED
T TNOINTEREST

NOREASON .

DON _NOREASON B e vrory =
'NOTINTERESTED_ . NOTINTERESTED . E
“”‘”ﬁ‘é“ﬁatoNOINTEREST NOINTEREST: NOIH(-JI-TEIQ%ESR-ESTED

.

Facebook 51

Instagram 285

TikTok 439 NONEED

Snapchat 441

Twitter 375 NOINTEREST”“‘ ””REggz” BORING
Pinterest 321

Youtube 82

Source: ';\f, Bespoke Market Intelligence Survey

Social Media Qualitative Color I 18



Social Media | Qualitative Color

Why did you stop using this platform?
Posed to social media users who used to use each of the following, but stopped:

» m:\_] DRAMA NEED KNOW S Vi NOTHING ot mw HOOS
"o JUST POLITICALFRIENDS it TIME“AU(:HWm JUI'JSSEDI‘:BNE .... m;fﬁ;}!"f'“??"{“”’“m ol L Vom0 R»LD NT wgﬁ%
PEOPLE o ..N EST SEDIDNTGUT — e DIDNINTEREST BAD i DONT) Pt
INTERER TnrereSieb e YOUTUBE N/ANAZ: HNDWBORIN NGTHRG
comPANY sDON = é‘b"’”‘”'b - E szl ) N/ JE e TCONTENTNE VER i
& SEY“Smmsu KEPOSTING i - R RE L M FLM A : F‘\MRE ON FAN
o mwmwosmomma b = " Bl gy
e Ao ST“:‘l‘-'l‘_SCI)c'lﬁE DOL\,,IL voman | OST SOC' ALm KNOW mor ANYMORE STI LI.D(;:,\,l o NONE
TI M E FACEBOOK Rconst
GoT™

USHG s STARTS sTorY,
MUCH=

i OUNGYEA FREEwm
Mﬁ “"m|_|K DQNT' : RING FRIEND “‘““LlKE
pand S NOTHING INTERESTED . 9 | ¢ Ta L\ S—
PsET?L BORING T|MED.N'IE>OST mNAINTEREé)“LIPDll(%‘bIW 54 GOT B.RIN ] PEOPLE= )\ 75" == GOT NOW 5T

DONsmmnMUCH NiCES ToXC con TALK ? ENOUGH rnun N/A 35008 mast ons \MPGRTANT
INTERESTED UNKQUETY WAY Jre) YOUNGER DN & USTDON by e e T T e TRUST
R i e BADL ,DIDN S PEOP F Sl GoDON “IDIDNT -

VIDEQS POSTING DATA o D|DNAP s 1 L
BORED TRUST SOLO HAVEN } O KOk NON E MWAVSArKJINOOMEG S NEED S E USES INT ER EST
UGLY ost SIS mwonmlzss POLITICAL FUN ONE

o TIRED %
svmvous caymww
MINE

Pinterest
N =
BORING
Instagram 160

TikTok 156

Snapchat 195 N0T1|:"NG BX( NEEDlﬁN%VéﬁES+E(|5m
Twitter 225 "REASON" 2

Pinterest 231 \/

Youtube 123

Source: ';\f, Bespoke Market Intelligence Survey

Social Media Qualitative Color I 19



Social Media | Qualitative Color

How likely are you to use this platform in the future?

Posed to respondents who do not currently use each of the following.

m Very Unlikely ® Unlikely Somewhat Likely Likely mVery Likely

Youtube 15.3%
Facebook 13.4%
Pinterest 17.3% 10.4%
Instagram 17.1% 6.4%
TikTok 12.9% 7.6%
Twitter 12.9%  5.4%
Snapchat 11.4% 4.9%
I
0% 20% 40% 60% 80% 100%
N =
Facebook 202
Instagram 457
TikTok 607
Snapchat 651
Twitter 615
Pinterest 566
Youtube 216

Source: ';\f, Bespoke Market Intelligence Survey Social Media Qualitative Color I
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Social Media | Qualitative Color

How likely are you to use this platform in the future? | 18-34 Year-Olds

Posed to respondents who do not currently use each of the following.

m Very Unlikely m Unlikely Somewhat Likely Likely mVery Likely

Instagram u 5% 147% -
Facebook [ 27.1% 15.0% [NI40%0
Tirok [ o 154 S
Pinterest [ 0% 15.1% [NSeN
snapchat [ o7 10.2% [0S
Twitter m AL 8.8%-
0% 20% 40% 60% 80% 100%
Twitter ?7;

Snapchat 147
Pinteres 179
TikTok 136
Facebook 107
Instagram 102

Source: ';\f, Bespoke Market Intelligence Survey

Social Media Qualitative Color 21



Social Media | Qualitative Color

How many friends/connections/followers do you have on the following:
Posed to social media users currently use each of the following:

Youtube
Pinterest
Snapchat
TikTok
Twitter
Instagram
Facebook

Age Cuts:

Age:
Age:
Age:
Age:
Age:
Age:
Age:

m Under 50 = 50-99 = 100-249 m 250-499 m500-999 m 1,000-2,499 m 2,500-4,999 = 5,000-9,999 = 10,000+
I

Facebook

Instagram
N =
761 Twitter
411
326 .
TikTok
370
362
520 Snapchat
775
Pinterest
Youtube

0% 20% 40% 60% 80% 100%

Facebook Instagram  TikTok Snapchat  Twitter  Pinterest  Youtube
18to0 24
25to 34
35to 44
45 to 54
55 to 64
65to 74
75 or older

Source: ';\f, Bespoke Market Intelligence Survey

Social Media Qualitative Color I 22



Social Media | Qualitative Color

How often do you visit this app or website?
Posed to social media users currently use each of the following:

m L ess than monthly

4.3%

Facebook

N = TikTok
Youtube 761

Pinterest 411 Instagram
Snapchat 326

Ti k_TOk 370 Youtube
Twitter 362
Instagram 520

Facebook 775 Snapchat

Twitter

Pinterest

0%

Age Cuts: (Weighted Average — 1 = Less than monthly, 2 = at least once per month, 3 = daily)

Facebook Instagram
Age: 18to 24
Age:25to0 34
Age: 35to 44
Age: 45to 54
Age: 55to 64
Age: 65to 74
Age: 75 or older

Source: ';\f, Bespoke Market Intelligence Survey

20% 40%

TikTok Snapchat Twitter

m At least once per month

60% 80%

Pinterest Youtube
2.72
2.72
2.7
2.67
2.49
2.31
2.29

Social Media Qualitative Color

m Daily or nearly every day

100%

23



Social Media | Qualitative Color

How often do you post on the following?
Posed to social media users currently use each of the following:

mNever mRarely mOccasionally mOften mVery Often

Snapchat
N =

Youtube 761 Facebook
Pinterest 411

Snapchat 326 Twitt

TikTok 370 witter
Twitter 362

Instagram 520 Instagram
Facebook 775

TikTok

Pinterest

Youtube

0% 20% 40% 60% 80% 100%

Age Cuts: (Weighted Average — 1 = Less than monthly, 2 = at least once per month, 3 = daily)

Facebook Instagram TikTok Snapchat Twitter Pinterest Youtube

Age: 18 t0 24 3.14 3.25

Age: 25t0 34 3.76 3.78
Age:35to 44 3.22

Age: 4510 54 3.03 3.22
Age: 55to 64 2.46 2.59
Age: 6510 74 2.32 1.89

Age: 75 or older 2.07 2

Source: ';\f, Bespoke Market Intelligence Survey Social Media Qualitative Color I



Social Media | Qualitative Color

How often do you message others users on the following:
Posed to social media users currently use each of the following:

Youtube
Pinterest
Snapchat
TikTok
Twitter
Instagram
Facebook

Age Cuts: (Weighted Average — 1 = Less than monthly, 2 = at least once per month, 3 = daily)

:18to0 24
Age:
Age:
Age:
Age:
Age:
Age:

761
411
326
370
362
520
775

25t0 34
35to 44
45to 54
55 to 64
65to 74
75 or older

Facebook

Snapchat

Facebook

Instagram

Twitter

TikTok

Youtube

Pinterest

Source: ';\f, Bespoke Market Intelligence Survey

0%

Instagram

3.7
3.21
2.88
2.54

2.4

m Never

20%

TikTok

3.43
3.03
2.88
1.96
2.44
2.33

mRarely mOccasionally mOften mVery Often

40% 60% 80%

Snapchat  Twitter  Pinterest  Youtube

Social Media Qualitative Color

100%
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Social Media | Qualitative Color

Do you use social media for business purposes or to make money in any way?

Posed to social media users (N = 977)

Very Often

Often

Occasionally

Rarely

No, never

Source: ';\f, Bespoke Market Intelligence Survey

e ——

0%

20%

40%

60%  80%

100%

Social Media Qualitative Color
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Social Media | Qualitative Color

Please rank which platforms you think are best for business purposes / to make money (from best at
the top to worst at the bottom).

Posed to respondents who at least occasionally use social media for business purposes or to make money.

Facebook 5.13
Instagram
TikTok
Pinterest
m Score
Twitter

Snapchat

Youtube

Source: 5% Bespoke Market Intelligence Survey Social Media Qualitative Color I



Social Media | Qualitative Color

Does TikTok impact your usage of the following in any way? How? (Fill-in)
Posed to all respondents. (N=7056)

NOIMPACT - NOIMPACT  NOIMPACT

NOIMPACT  NompACT NOIMPACT

Source: ';\f, Bespoke Market Intelligence Survey

Social Media Qualitative Color I 28



