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DO YOU EXPECT THE PRICES OF GOODS AND SERVICES TO CHANGE GOING FORWARD?

Posed to all respondents.
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Inflation Audience: 1000 US Consumers
Date: August 2022

ARE YOU AWARE THAT INFLATION (THE RATE OF INCREASE IN PRICES OVER PERIODS OF TIME) HAS BEEN
RISING?

Posed to all respondents.
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DO INCREASES IN INFLATION IMPACT YOU IN ANY WAY?

Posed to all respondents.
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Inflation Audience: 1000 US Consumers
Date: August 2022

FOR HOW MUCH LONGER DO YOU EXPECT RISING INFLATION TO BE AN ISSUE?

Posed to all respondents.
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Inflation Audience: 1000 US Consumers
Date: August 2022

HOW LIKELY DO YOU FEEL THAT THE FOLLOWING WILL OCCUR IN THE NEXT YEAR?

Posed to all respondents.
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