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Preferences have shifted in the direction of retailers vs. brand direct more recently (though
brand direct has gained over a longer time horizon). Preferences have gradually moved over
time towards online with fairly steady trends q/q.
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Consumers who prefer to buy footwear online and direct skew younger.

ONLINE AND DIRECT BUYERS ARE YOUNGER

BESPOKE INTEL
SURVEY RESEARCH

FOOTWEAR VOLUME 23
Audience: 1,250+ US Consumers Balanced To Census

JANUARY 2022

ATHLETIC CLOTHING TRENDS

Nike continues to outperform peers on a number of fronts including future purchase
intentions. Skechers has shown some strength more recently (though is still behind Nike).

BRAND AND RETAILER SPECIFIC FEEDBACK

The percentage of consumers who wear athletic clothing casually continues to trend near
historical highs (despite declines q/q). Sentiment toward Nike and Under Armour has
improved in recent months
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