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Over the long history of our survey, consumers have been shifting their preferences slowly
toward buying footwear online and toward buying footwear directly from the brand. In
recent quarters, though, these shifts have stalled/regressed a bit. Consumers who prefer to
buy online and direct self-report buying footwear more frequently than those who prefer to

buy in-stores and from retailers of multiple brands. Younger consumers are more likely
to prefer buying online and directly from the brand.
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Self-reported footwear purchase frequency is mostly unchanged q/q. Over the long history of
our survey, consumer feedback has indicated increases in footwear purchase frequency.

FOOTWEAR PURCHASE FREQUENCY

BESPOKE INTEL
SURVEY RESEARCH

FOOTWEAR VOLUME 25
Audience: 1,250+ US Consumers Balanced To Census

AUGUST 2022

Nike continues to be top of mind for consumers on several fronts we test and ask about.
Skechers has made some gains over time and leap frogged names like Adidas on several
metrics/dimensions like which brand consumers would choose for their next purchase.

FOOTWEAR BRANDS

The percentage of consumers who use athletic clothing has increased over time, with the
share who use it for both exercise AND casual wear climbing over the history of our survey.

ATHLETIC APPAREL
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Posed to all respondents – Cross-tabbed by if they prefer to buy online vs. in-stores.
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Posed to all respondents – Cross-tabbed by if they prefer to buy direct or from retailers.
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IF YOU WERE BUYING A NEW PAIR OF SNEAKERS TODAY, WHICH BRAND WOULD YOU BE MOST LIKELY TO 
CHOOSE?

Posed to all respondents – Cross-tabbed by how often they buy sneakers.
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IF YOU WERE BUYING A NEW PAIR OF SNEAKERS TODAY, WHICH BRAND WOULD YOU BE MOST LIKELY TO 
CHOOSE?

Posed to all respondents – Cross-tabbed by those who prefer to buy online vs. in-stores.
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IF YOU WERE BUYING A NEW PAIR OF SNEAKERS TODAY, WHICH BRAND WOULD YOU BE MOST LIKELY TO 
CHOOSE?

Posed to all respondents – Cross-tabbed by those who prefer to buy direct vs. from retailers.
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WHAT IS YOUR OPINION OF THE FOLLOWING FOOTWEAR BRANDS?

Posed to respondents who have heard of each of thee following:
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IN YOUR OPINION, HOW MUCH PRICING POWER DO THE FOLLOWING FOOTWEAR BRANDS POSSESS? IE –
HOW MUCH CAN THEY RAISE PRICES WITHOUT IMPACTING HOW DESIRABLE THEY ARE TO PURCHASE?

Posed to respondents who have heard of each of the following:
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HOW LIKELY ARE YOU TO BUY SNEAKERS FROM THE FOLLOWING BRANDS AGAIN IN THE FUTURE?

Posed to respondents who own footwear from each of the following.
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IF YOU WERE BUYING SNEAKERS/FOOTWEAR TODAY, WHERE WOULD YOU BE MOST LIKELY TO PURCHASE 
THEM?

Posed to all respondents
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IF YOU WERE BUYING SNEAKERS/FOOTWEAR TODAY, WHERE WOULD YOU BE MOST LIKELY TO PURCHASE 
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Posed to all respondents – Cross-tabbed by if they prefer buying online or in-stores.
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WHICH RETAILER HAS THE MOST SNEAKERS THAT YOU CAN’T FIND ELSEWHERE?
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WHAT DO YOU USE ATHLETIC CLOTHING FOR?

Posed to all respondents
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IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
COMES TO ATHLETIC PERFORMANCE?

Posed to respondents who regularly or occasionally wear athletic clothing from the following
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IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
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