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Spent more on last year, will spend less

on this year:

Posed to all respondents.
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Posed to all respondents.
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How do you typically discover or learn about new products or services to spend
money on?
Posed to all respondents (combining fill-ins from the prior 12 months).
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Have you gotten groceries delivered in the past month from any of the following?
Posed to all respondents.

—Amazon Fresh —JetFresh —Peapod —Fresh Direct —From Another Service Not Listed Here —Instacart
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Have you gotten meal kits delivered from any of the following in the past month?
Posed to all respondents.

—Blue Apron —Sun Basket —HelloFresh From another meal kit service not listed here
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Please characterize your experience with ordering groceries online:
Posed to all respondents.

—I| have never ordered groceries online

—I| ordered groceries online once, but not again since
| order groceries online occasionally

—| order groceries online regularly

90%
80%
70%
60%
50%
40% N
30%
20%
10%

0%

T T W W L W W W W W W W W W W N U A N T T N N T T T ) m
WWWW

"—/

e eer e e L b e e CEL e

research@bespokeintel.com | 914-630-0512 KR



mailto:research@bespokeintel.com

ine

| kits onl

| order meal kits online occasionally —I| order meal kits online regularly

th ordering mea

ize your experience wi

—I have never ordered meal kits —I ordered meal kits once, but not again since

Bespoke Intel |

100%
90%
80%
70%
60%
50%
40%
30%
20%

4

v

N
(A
2

-

vO
Posed to all respondents.

Please character

24

/

>

A

(£1) unp
(21) Repy

10%
0%

research@bespokeintel.com | 914-630-0512



mailto:research@bespokeintel.com

WY
.‘,}f} Bespoke Intel | Survey Research

In general, how do you feel about the thought of ordering groceries online?
Posed to all respondents.
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What is your familiarity with Instacart?
Posed to all respondents.
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What is your familiarity with Shipt?
Posed to all respondents.
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Do you regularly or occasionally use food delivery apps?
Posed to all respondents

—Uber Eats =—Door Dash ——Postmates =——Grubhub =——Seamless =——None of the above
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%0 Respondents who said they use food delivery apps at least weekly
Posed to all respondents
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Which of the following best describes your position toward CBD products?
Posed to all respondents
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Which of the following best describes your position toward plant-based meat alternatives?
Posed to all respondents
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What are your expectations for the content that will be on each of these platforms?
Posed to all respondents
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What are your expectations for the content that will be on each of these platforms?
Posed to all respondents

Disney+
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What are your expectations for the content that will be on each of these platforms?
Posed to all respondents

HBO Max
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What are your expectations for the content that will be on each of these platforms?
Posed to all respondents
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What are your expectations for the content that will be on each of these platforms?
Posed to all respondents
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Do you view the following to be additive or replacement to Netflix?
Posed to Netflix subscribers.
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At what MONTHLY price point would you decide to cancel your Netflix subscription? (IE, if Netflix
continues to raise prices, what price point PER MONTH would trigger your cancellation of Netflix)?
Posed to Netflix subscribers.
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How many minutes per day do you spend on each of the following?

Posed to users of the following app/site.
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How many minutes per day do you spend on each of the following?
Posed to users of the following app/site.
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How many minutes per day do you spend on each of the following?

Posed to users of the following app/site.
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How many minutes per day do you spend on each of the following?
Posed to users of the following app/site.
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How many minutes per day do you spend on each of the following?

Posed to users of the following app/site.
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How many minutes per day do you spend on each of the following?
Posed to users of the following app/site.
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How many minutes per day do you spend on each of the following?
Posed to users of the following app/site.
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Do you regularly or occasionally wear athletic clothing from the following brands.
Posed to all respondents.

-o-Nike -o-Under Armour Lululemon -o-Puma -o-Adidas
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In your opinion, how does this brand’s clothing compare to competitive options when it comes to

athletic performance?
Posed to customers of each brand.
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mJan (21)
B Dec (20)
m Nov (20)
m Oct (203_0

Lululemon

Nike

Under Armour

Champion

Puma

Athleta

Fila

Adidas
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1 = Inferior
2 = Same
3 = Better
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Plans to purchase in the next month...
Posed to all respondents.

25 Smartphone 18 Printer 20 Laptop Computer
23 16 18
21
19 " )
14
17 12
12
15 10 10.7
13 B85 10 9.9
11 8
9 6 6
4 4
5 2 2
SRR R T R T T ORI T R R T I > © o D O O O A
A NN S SN N S L N NS D NSO NN YYD
N N N & & N & N & & N & & N & N & & N & & N & &
17 v 16 Gaming Console 14 Tablet
15 14 12
13 12
10
11 10
8
9 93 g
6.6
68 6
7 6
5 4 4
3 2 2
SRR R I R R R R SRR T R R T I Do O 0 A O O S D A
’ 3 A B PR A S % A S N A DA N A LA S 4 NN NN Y YNV VY
N & & &YW N & N & & N & N & N & & N & & N & &
13 Headphones 8 Desktop Computer 8 Stereo System
1 7 7
6 6
9
5 5
7
s7 4 E
5
3 3 2.9
3 2 2
1 1 1
SRR R R R I SRR R R R I R R S I I I T 2
5 » NN S PO S S NN S NN >
Y N X N g ¥ & ‘
S Y Y P E Y S Y ST YWY W
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Dollar Stores / Big Box
Posed to all respondents.

Have Visited In The Past Month (% Respondents)

80 e \Nalmart
70 69.3 = Target
«=Dollar Tree
60
Dollar General
50 == Family Dollar
40 418 —Five Below
35.3
30 31.3
® »\WW e
° WM e
0

DO D PO D D D
P R EEF S
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Visits During The Past Month: Households
<$50k (Rolling 3m % Respondents)

80
70 70.1 — Walmart
6 l\’-\w Target
50
—Dollar Tree
- W&O
30 \VV/\— 309 Dollar
20 W . Sen'elral
e Family
13.0
10 M Dollar
0 = Five Below
X H» o A L O A AV
&,'\r QQ;\' e?l\, é,'\r o\\,'\/ @C\ 'b(\,’\/ q‘?ﬂl
WY O PN

Visits During The Past Month: Households
$100k-$200k (Rolling 3m % Respondents)

70
64.4 ——Walmart
60
50 53.0 ——=Target
40 ~==Dollar Tree
30
27.7 Dollar
20 19.7 General
12.9 ==Family
10
111 Dollar
0 ——Five Below
X O O A D O N N
NN ; I 2
& V’)Qo (_)Q,Q & $o‘\ chf’ & Qe‘f)

70

Visits During The Past Month: Households
$50k-$100k (Rolling 3m % Respondents)

= \Nalmart

66.1
60 ——Target
50

48.1 Dollar T
20 —Dollar Tree
35.0
30 J\M\/ 29.4 Dollar

20 17.0

General

Dollar

0 —Five Below
S S D A
PP E
Visits During The Past Month: Households
70 >$200k (Rolling 3m % Respondents)
6o 60.4 = Walmart
55.8
50 —Target
40 —=Dollar Tree
%0 Doll
ollar
N W/\i‘\d"’\/\/"\/f\ B e
10 33 Family
Dollar

=~ Five Below
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Travel
Posed to all respondents.

If You Were Looking To Book Travel Today, Where
Would You Start Your Search? (% Respondents)

1
Directly on the airline/hote| site  mmmmm 28.0
|
I
Expedia Site or App I 203
—
]
Booking.com Site or App EEEEEEE— 137
]
1
Priceline Site or App ds " Aug-22
Airbnb  m— 8.6 B Jul-22
|
8.0 H Jun-22
Google Travel I——
]
e 7.8
Travel Agent
I
. . s 7.0
Trivago Site or App  Fmmm—""
—
Kayak Site or A I 64
¥ PP
) ) e 5.2
Orbitz Site or App W=
I
_—
Non-Google Search Engine d.ﬁ
—
0 10 20 30
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Booked A Flight In Past Three Months

16 (% Respondents)
== Booking.com = Expedia
14 === Google Travel Trivago
= Priceline
12
10
8
6
4
2
0

DR SN R R T I
Booked Hotel In Past Three Months (% Respondents)
18
16 === Booking.com == Expedia
«===Priceline Google Travel
14 =—=Trivago == Orbitz
12
10 10.5
8 8.3
6.2
6 4.9
4 4.4
3.1
2 2.7
0
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Theme Parks
Posed to all respondents.

Plans To Visit Theme Parks: Next Six Months

(% Respondents)
20  ==—Disney World or Disney Land  ==Six Flags
18 = Jniversal Studios Busch Gardens
== Sea World = Cedar Point

16
14
12
10

8

6

4

2

0
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How comfortable would you feel going on a cruise today?

Posed to respondents.
m Very Uncomfortable m Uncomfortable
AuQ (22) - S ——
Jul (22) )7 :

Jun (22)
May (22)
Apr (22)
Mar (22)
Feb (22)
Jan (22)
Dec (21)
Nov (21)
Oct (21)
Sep (21)
Aug (21)

Jul (21)
Jun (21)
May (21)
Apr (21)
Mar (21)
Feb (21)
Jan (21)
Dec (20)
Nov (20)
Oct (20)
Sep (20)
Aug (20)
Jul (20)
Jun (20)
May (20)
Apr (20)
Mar (20)

0% 20% 40%
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Neutral/No Opinion

= Comfortable m Very Comfortable
0hee ; ———
25% | P ———
e | S —
25% | ——
23% | ]
oo ]
2% O ——————
- S C———
23% | —————
w—n | ——
m—— | S —
22% | ]
210/‘1 ———
22% | S —
e | G —
mamas ————
1:9% T —
| 19% ]
| 19% L ]
17% 26 3¢

18% |

18% |

17% :

17% :

21% |

20% |

19% |

18%
18%
18% |
60% 80% 100%
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What is your opinion of online dating apps/sites?
Posed to all respondents.

Y%

= Aug (22
= Jul (22)
Jun (22)
May (22)

Very Positive

Positive

m Oct (21)
m Sep (21
m Aug (21
mJul (21)
®mJun (21)
= May (21)
mApr (21)
m Mar (21)
mFeb (21)
mJan (21)
m Dec (20
= Nov (20
m Oct (20)
m Sep (20
mAug (20
W Jul (20)
m Jun (20)
m May (20)
m Apr (20)
= Mar (20)

0% 20% 40% 60% 80% 100%
L
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Neither Negative nor Positive

Negative

Very Negative
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