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Please rate your level of concern with the Coronavirus (also being referred to as Covid-
19 or the Novel Coronavirus).
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Has the Coronavirus / Covid-19 caused any change or disruption to your life?
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Have you made any changes at all to avoid catching the Coronavirus? (Select ALL)
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For how long do you anticipate Coronavirus will be a concern?
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Do you currently have any of the following?
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Have you changed any of the following because of COVID? (Posed to All Respondents)
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Going forward, do you expect to do the following more or less often than normal because of
COVID and its impact to your life / the economy?

ALL RESPONDENTS

Cooking at home mFeb (22)
m Jan (22)
Streaming Video (ie, Netflix, Disney+, Hulu, etc) Dec (21)
Nov (21)
Social Media (Facebook, Instagram, Snapchat,
etc) = Oct (21)
mSep (21)
Streaming Music (Spotify, Pandora, Apple Music,
ete) W Aug (21)
mJul (21)
Shopping Online For Everyday ltems mJun (21)
May (21)
Grocery Delivery (ie, Amazon Fresh, Whole
Foods Delviery, Fresh Direct, etc) B Apr (21
| Mar (21)
Shopping Online For Non-Essential ltems HFeb (21)
. . W Jan (21)
Use Food Delivery Apps (ie, Uber Eats,
DoorDash, Grubhub) mDec (20)
m Nov (20)
Shopping In-Stores For Everyday ltems m Oct (20)
m Sep (20)
Use ride sharing apps (ie, Uber, Lyft) mAug (20)
mJul (20)
Shopping In-Stores For Non-Essential ltems = Jun (20)
m May (20)
Going to the gym | Apr (20)
m Mar (20)
Going to live events (sports, concerts, etc)
Going to Casinos
Will Reduce No Change Will Increase

Source: fi\;‘iBespoke Market Intelligence Analysis Monthly Survey - Us | Covid and Macro I 8



Bespoke | US Macro and Covid Update

@
O
c
@

©

=
c
o)

O
S
@
S
>
(%)
c
o)

O

Negative

Very Negative

40%
35%

25%

"

VY |

20%

M

15%

v

30%
25%
20%

10%

15%
10%
5%

5%

—

e

—

(NI NIPA A A A

N/A

Neutral

5%

45%

5%
4%

A

SN WIS WA AL

40%
35%

4%
3%
3%

30%
25%
20%

ML

A

2%
2%
1%

1%

15%
10%

5%

—
Ninhhhinwo S
e

=

Y P e P P g T2
INNNN N S
e

Very Positive

Positive

20%
18%
16%
14%
12%

30%
25%
20%

[\ AV
v

A

N\

10%

\

AY

15%

8%
6%

10%

A=

M) W

v

4%
2%

5%

—

(ASASAARASARASAS,

Monthly Survey — US | Covid and Macro

Bespoke Market Intelligence Analysis

Q

P

#~
Y

B
o)

Source



Bespoke | US Macro and Covid Update

Employment
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Personal Finances

Personal Finances Overall
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Income and Job Security
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% of Consumers Aware of Bitcoin
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Among those aware of Bitcoin: Are you interested in buying Bitcoin?
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Among those aware of Bitcoin: Do you think Bitcoin would be a good or bad investment right now?
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