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Audience: 1,250+ US Consumers Balanced To Census

CHECK BREAKDOWN:

MILK ALTERNATIVES

L Consumption of alternative milk products is tracking flat sequentially across most
categories we track regularly.

O After almond and soy milk, consumers think oat milk is the healthiest.

L Taste and perceived health benefits remain the top two factors that continue to drive
alternative milk type consumption decisions.

TREND CHECKS

O In our trackers, Oatly continues to have the most mindshare as evidenced by unaided
awareness.
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DO YOU REGULARLY OR OCCASIONALLY USE ANY OF THE FOLLOWING MILK ALTERNATIVES? SELECT ALL

THAT APPLY

Posed to all respondents

None of the above
Almond Milk

Soy Milk

Coconut Milk

Oat Milk
= Feb (22)

® Nov (29
= Jul (21

Cashew Milk

) =

Rice Milk

Hemp Milk

Flax Milk

A2 Milk

0% 20% 40% 60% 80% 100%
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WHICH ALTERNATIVE MILK TYPE DO YOU FEEL IS THE HEALTHIEST?

Posed to all respondents who use milk alternatives regularly or occasionally.

Almond Milk
Soy Milk
Oat Milk
Coconut Milk

Hemp Milk
" Feb (22)

mNov (2)
= Jul 22

Rice Milk

Cashew Milk

Flax Milk

None of the above

A2 Milk

0% 20% 40% 60% 80% 100%
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WHICH ALTERNATIVE MILK TYPE DO YOU FEEL IS THE LEAST HEALTHY?

Posed to all respondents who use milk alternatives regularly or occasionally.

None of the above
Hemp Milk

Soy Milk

Coconut Milk

Almond Milk
" Feb (22)

m Nov (27
mJul 22

Rice Milk

Cashew Milk

A2 Milk

Oat Milk

Flax Milk

0% 20% 40% 60% 80% 100%
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WHICH ALTERNATIVE MILK TYPE DO YOU FEEL IS THE TASTES THE BEST?

Posed to all respondents who use milk alternatives regularly or occasionally.

Almond Milk
Coconut Milk
Soy Milk
Oat Milk

Rice Milk
ce i " Feb 22)
® Nov (29

mJul 23

Cashew Milk
Hemp Milk

None of the above
Flax Milk

A2 Milk

0% 20% 40% 60% 80% 100%
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WHICH ALTERNATIVE MILK TYPE DO YOU FEEL TASTES THE WORST?

Posed to all respondents who use milk alternatives regularly or occasionally.

None of the above
Soy Milk

Flax Milk

Hemp Milk

Rice Milk “ Feb (22)
m Nov (2]

= Jul 23

Coconut Milk

Almond Milk

Oat Milk

Cashew Milk

A2 Milk

0% 20% 40% 60% 80% 100%
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HOW OFTEN DO YOU DRINK NON-DAIRY ALTERNATIVE MILK?

Posed to all respondents who consume one or more milk alternatives regularly or occasiona
Ily.

Rarely
29.5%
Sometimes 28.9%
28.5% = Feb (22)
24.1% = Nov 21
Often 24.5% mJul 22
22.5%
30.1%
Very Often 32.2%
32.4%
0% 20% 40% 60% 80% 100%
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THINKING OF THE DIFFERENT TYPES OF ALTERNATIVE MILKS AVAILABLE (ALMOND, OAT, SOY, RICE,

COCONUT, A2, ETC), WHAT MAKES YOU CHOOSE TO CONSUME ONE OVER THE OTHERS? SELECT ALL
THAT APPLY

Posed to all respondents who use milk alternatives regularly or occasionally.

1%
3%
2.4%

.8%
6%
8%

Better taste

Healthier

Price
= Feb (22)
Brand
m Nov (21
mJul )

Environmental sustainability

Only thing available

Other (please specify)

0% 20% 40% 60% 80% 100%
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DO YOU ALWAYS DRINK THE SAME TYPE OF ALTERNATIVE MILK (IE, ALMOND MILK, OAT MILK, RICE

MILK, ETC), OR DO YOU SWITCH BETWEEN TYPES?

Posed to all respondents who use milk alternatives regularly or occasionally.

) (22)
v (2]
@1

| often switch between different types

3.9%
| usually drink the same type 3.6%

3.8%

0% 20% 40% 60% 80% 100%
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Posed to all respondents who use milk alternatives regularly or occasionally.

Price and availability.

I like several types so I like to alternate.

I like the variety.

I like to switch from time to time.

I like to try different nut milks.

I like to try different things.

I like to try different types.

I like to try everything at least once.

I like to try them all.

I usually buy what is on sale in the alternative milks and buy the one t
hat is healthiest for my diabetes.

I usually switch between where I can get the best rebate.
I want to get to know the best among the bests.

Variety.
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OAT MILK
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WHICH OAT MILK BRAND DO YOU CONSUME MOST REGULARLY?

Posed to all respondents who use oat milk alternatives regularly or occasionally.

48.3%
Brand | drink most _regularly 507%
(please specify)
54.2%
Feb (22)
Nov (29
517% Jul @3
| don't know 49.8%
45 .8%

0% 20% 40% 60% 80% 100%

_OATLY

PLANETOAT /it
ERC‘|Ir
SILKAMAZON =t i

BENDERA BLUEDIAMOND  NATURES
OATMEALALMOND REGULARMILK CHDCULé\'IAEN GREATVALUE

NESTLE

OAK(
OATMILKORALMOND W%ﬁ%%k‘mu OATSHAKES _ picemILK CRUNCH
COBS KROGER
ALMONDJOY HORIZONSVALAY
PLANTOATMILK INTERNET
NER
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WHICH OF THE FOLLOWING OAT MILK BRANDS HAVE YOU EVER HAD? (SELECT ALL THAT APPLY)

Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.

62.6%
Oatly 60.9%
58.9%
616%
Silk - Oat Yeah 62.7%
58.3%
m Feb (22
Chobani eb (22)
H Nov (27
mJul 22
Califia Farms
Other (please specify)
4.7%

0% 20% 40% 60% 80% 100%
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WHAT IS YOUR PREFERRED OAT MILK BRAND?

Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.

Silk - Oat Yeah 22.7%

Oatly

Chobani 20.9%
25 0% Feb (22)

Nov (29

Califia Farms 18.2%
17.7% ul @3

| don't care what the brand is

14%
2.2%

Other (please specify)
3.7%

0% 20% 40% 60% 80% 100%
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WHEN YOU PURCHASE OAT MILK IN GROCERY OR CONVENIENCE STORES, HOW EASY IS IT TO FIND THE

FOLLOWING BRANDS?

Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.

178
Califia Farms 185
18
Chobani
= Feb (22)
= Nov (21
mJul @D
Oatly
Silk - Oat Yeah
| Can Always Find It It Is Occasionally Out It Is Often Out
of stock of Stock
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WHY DO YOU CHOOSE OATLY AS OPPOSED TO OTHER OAT MILK BRANDS? SELECT ALL THAT APPLY

Posed to oat milk drinkers whose brand preference is Oatly (N = 66)

Better taste
Healthier

Price

Environmental sustainability

Brand

Only oat milk available to me

Other (please specify) %gg//o
0
Pecty 0.0%

0% 20% 40% 60% 80% 100%
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Milk Alternatives Audience: 1,250 US Consumers | Date: February 2022

WHICH OF THE FOLLOWING BETTER DESCRIBES WHY YOU CHOOSE OATLY?

Posed to oat milk drinkers whose brand preference is Oatly (N = 132)

Because of the Oatly brand

" Feb (22)
® Nov (2]
B Jul 23

Strictly because it is oat milk

3%

0% 20% 40% 60% 80% 100%
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Audience: 1,250 US Consumers | Date: February 2022

IN YOUR OPINION, HOW DOES OATLY COMPARE TO OTHER ALTERNATIVE MILKS WHEN IT COMES TO

HOW HEALTHY IT IS?

Posed to oat milk drinkers whose brand preference is Oatly (N = 132)

OTHER ALTERNATIVE MILKS are healthier than Oatly

28.8%

Same /| don't know

OATLY is healthier than other alternative milks

0% 20% 40%

65.9%

64.2%

80%

70.8%

a

" Feb (22)
H Nov 21)
= Jul 21

100%
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e Why do you feel that way?

4

“Natural ingredients”

“The ingredients”

“Natural ingredients”

“It taste good"

“The solid taste and ingredients”
“It is very good for the body”
“it is made with better products”
“it's made from oats”

“Vitamins”

“It has more calcium and vitamins.”
“Better for heart”

“It's made of oat”

“It has less calories”

“Vitamins”

“Feel better”

“Its protein content”

“"Rich ingredients and sweet taste”
“Low calories”

“Healthy”

“Cause it has health benefits”
“It is very delicious”
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THINKING ABOUT YOUR OAT MILK DRINKING, WHICH OF THE FOLLOWING BEST DESCRIBES YOU:

Posed to respondents who regularly or occasionally drink oat milk (N = 211).

" Reb (22)
m Nov 20

| vary my purchases across multiple brands = Jul )

67.300

| ALWAYS/Almost Always purchase the

same brand 69.8%

72.4%

0% 20% 40% 60% 80% 100%
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WHAT IS THE MAIN REASON FOR WHY YOU VARY YOUR OAT MILK PURCHASES ACROSS MULTIPLE

BRANDS AS OPPOSED TO CHOOSING THE SAME BRAND EVERY TIME?

Posed to respondents who regularly or occasionally drink oat milk and said they vary their p
urchases across multiple brands (N = 69).

8%
Availability 32.4%
33.8%
30.4%
Curiosity 279%
312%
° = Feb (22)
20.3% E Nov (21
Price 33.8% =ty

26.0%

5.9%
9.1%

Recommendations from friends/family

0% 20% 40% 60% 80% 100%
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