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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Audience: 1,000 US Consumers
Date: January 2022

From Bricks To Clicks

HAVE YOU EVER BROWSED FOR THE SAME TYPE OF FURNITURE PRODUCT ON BOTH WAYFAIR AND
AMAZON?

Posed to Wayfair users.
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Audience: 1,000 US Consumers
Date: January 2022

From Bricks To Clicks

IN THE COURSE OF YOUR SEARCH, DID YOU FIND ANY ITEMS THAT WERE IDENTICAL AND LISTED ON

BOTH WAYFAIR AND AMAZON?

Posed to Wayfair users who have browsed for the same type of furniture product on both
Wayfair AND Amazon.
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BESPOKE MARKET INTELLIGENCE
From Bricks To Clicks

www.bespokeintel.com

Audience: 1,000 US Consumers
Date: January 2022

WHEN YOU WERE SHOPPING FOR THE SAME FURNITURE CATEGORY ON BOTH WAYFAIR AND AMAZON,

WHICH PLATFORM HAD BETTER...

Posed to Wayfair users who have browsed for the same type of furniture product on both

Wayfair AND Amazon.

Pricing
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Audience: 1,000 US Consumers
Date: January 2022

From Bricks To Clicks

IF YOU NEEDED TO SHOP FOR A TYPE OF FURNITURE TODAY, WHICH PLATFORM DO YOU THINK WOULD

HAVE BETTER...
Posed to ALL Wayfair users.
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