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Survey of ~1,200 US consumers balanced to census.
FINDINGS:

O Netflix Price Increases Feedback

Q

Aside from Prime TV, which has other benefits outside of just the streaming platform, Netflix subscribers were the least
likely to say they would definitely cancel after learning of a $1-$2 price increase. Only a % of respondents who say they
would cancel in the face of a price increase actually follow through with cancelling, so it is helpful to view this feedback
within the context of the broader peer group.

Less than half of Netflix subscribers know exactly how much they pay for Netflix. 53% of those who personally pay for
Netflix do not know exactly how much they pay per month.

Among former and non-subscribers, likelihood of signing up in the future does not change much when old / new price points
are shown to respondents (ie, the current increase doesn’t materially reduce likelihood of signing up in the future).

Relative to the 2019 price increase, awareness of this price increase in its immediate aftermath is lower. Furthermore,
current subscribers are less likely to say they would definitely cancel or would consider cancelling relative to readings in
20109.

As a reminder from our quarterly survey, Netflix pricing power has pulled back in recent months. The price that would
trigger cancellation is still firmly above current pricing levels, but we thought it was worth re-flagging. You might also notice
on slide 15 that the price that would trigger cancellation followed a similar pattern in January of 2019 leading into the price
increase at that time.
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Price Increase Reactions Across Peer Group

Source: ';}f( Bespoke Market Intelligence Surveys
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If you learned that the price of your plan was increasing by $1-$2 per month, what would your
reaction be?

Posed to respondents whose household currently subscribes to each of the following.

m I would not mind
= I would be unhappy about it, but I would be unlikely to cancel
m I would definitely cancel shortly after learning of an increase

Prime TV

Hulu

Netflix

Disney+

Paramount+

HBO Max

Peacock

N= 0% 20% 40% 60% 80% 100%

Netflix 691
Disney+ 360
HBO Max 306
Hulu 464
Paramount+ 213
Peacock 262
Prime TV 318
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Netflix Subscribers Price Awareness
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Do you know how much you pay for Netflix per month?

Posed to respondents whose household subscribes to Netflix (N = 691) and respondents who actually pay for the subscription
themselves (N = 507).

m Netflix Subscribers Who Said They Personally Pay
m All Netflix Subscribers

46.2%
I know exactly how much I pay
39.7%
I have a rough idea, but don't know the exact 43.6%
amount 45 49

I have no idea
14.9%

0% 10% 20% 30% 40% 50% 60% /0% 80% 90% 100%
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Netflix Subscribers Price Increase Reaction | 2022 vs. 2019
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How likely would you be to sign up for Netflix at some point in the next year if the plans cost as
follows when you tried to sign up?

Posed to all Netflix subscribers:

January 2021 January 2019

47.9%

3%

1%

0% 20% 40% 60% 80% 100%
0% 20% 40% 60% 80% 100%

Posed to Netflix subscribers who make the payments:

January 2021 January 2019

43.2% 25.99%

56.8% 24 19

0% 20% 40% 60% 80% 100%
0% 20% 40% 60% 80% 100%
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What will you do when the price increase hits your account in the next few months?

Posed to all Netflix subscribers:

January 2021 January 2019

I will definitely cancel i 6.4% I will definitely cancel i 7.9%
I am not sure, but ITam I am not sure, but I am
r a r [v)
considering cancelling 18.5%0 considering cancelling 39.1%
T will .trade down to a Iqwer 21.7% T will .trade down to a Ipwer 1449
priced plan on Netflix priced plan on Netflix
I will keep my current plan a4 40 I will keep my current plan o
at the higher price 13-4% at the higher price m 4R7%
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%

Posed to Netflix subscribers who make the payments:

January 2021 January 2019

I will definitely cancel i 5.9% I will definitely cancel i 8.2%
ot v |3 s il [ e
o oz [ o e [l o
e hgher e et e e prce [ 5%
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
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What will you do when the price increase hits your account in the next few months?

Posed to all Netflix subscribers:

January 2021 January 2019
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Former and Never Subscribers | Price Increase Impacts to Likelihood of Signing Up

Source: ';\,{‘4 Bespoke Market Intelligence Surveys
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Have you been a Netflix subscriber in the past?

Posed to respondents whose household does not currently subscribe to Netflix (N = 520).

57.9%

Yes 42.1%

0% 20% 40% 60% 80%

Source: 'X*« Bespoke Market Intelligence Surveys
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How likely would you be to sign up for Netflix at some point in the next year if the plans cost as
follows when you tried to sign up?

Posed to respondents whose household does not currently subscribe to Netflix: Formers (N = 220) and Nevers (N = 301)

Former Netflix Subscribers Never Subscribed to Netflix

Premium Plan at $19.99 Per Month Premium Plan at $19.99 Per Month 1.48

Premium Plan at $17.99 Per Month Premium Plan at $17.99 Per Month 1.47

Standard Plan at $15.49 Per Month Standard Plan at $15.49 Per Month 1.49

Standard Plan at $13.99 Per Month Standard Plan at $13.99 Per Month

Basic Plan at $9.99 Per Month Basic Plan at $9.99 Per Month 1.63

Basic Plan at $8.99 Per Month Basic Plan at $8.99 Per Month 1.73

Very Unlikely  Unlikely ~ Somewhat Likely  Likely Very Likely Very Unlikely  Unlikely  Somewhat Likely — Likely Very Likely
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Re-flagging Quarterly Feedback on Price Sensitivity and Satisfaction
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At what monthly price point would you decide to cancel your Netflix subscription? (If Netflix
continues to increase, what price per month would trigger your cancellation?)

Posed to all Netflix subscribers (fill-in, average dollar amount charted below)

ey Pkt

Pders {21) ERRES

Qb ) a0

Sep (2N 47
Aug {29
ol {2 1247
dun {20 zm
May 20 JES

g (2% 906

Mar {21) anm

(2] ————————————————————————————————————————————

Janid 2m06
D {204 2692
Pz 204

Ot (240 FERS
Sep (2 2452

g (204 200

Jal 204 — 24,3
Jun {204 2333
My {204 raes

Ap {204 =or
Mar {204 —lﬂﬁ?
Fab {204 l 2155

Jan {200 AL

Cranc (154 Ha
s 3 Bt
Ol 19| 20,07

Sep{1GH =g
g (19 CFE]
Jal {154 WED

Jun 1% — 2006

Marg (134 e
L] — 014
Mar {154 a2

Feb {154 nn
Jan 1% T8 B

Here (1B} 1872
ot {1E} 2057
Sap{IE| 0
Aug gy 98

it 1IB} 2100
Juni{Ig) o
My {1BY 052

Mar 1B} 1860
D s

Jan{ig)
Dec (7} w27
B I ———— e 12

Source: ’Xw Bespoke Market Intelligence Surveys

15



Bespoke Intel | Netflix Price Increases

Satisfaction with Netflix

Posed to all Netflix subscribers:

Jan (22)
Qct (21
Jul 21
m Apr 21)
w Jan 21)
Oct (20)
Jul (20)
= Apr (20}
= Jan (20)
m Oct (1)
mJul (1)
m Apr (9)
Jan (9)
O
| |
W Apr (8)
m.Jan (B)
m Oct (17)
.l (1)
l#prﬂ?’j
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H.Jun (1)
W Apr (B)
® Jan (%6)
mSep (6)
mJul (B)
B Mar ()
m.Jan (6)
m Oct ()
m Jun (4)
m Mar ()
w Jan (M)

Original Content
(Showsthat are only
available on Nefflix)

TV Series Selection

Movie Selection

“ery Unsatisfied Unsatisfied Somewhat Satisfied Satisfied Very Satisfied
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