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Overall Thoughts: 

➢ Netflix users who access someone else’s account from outside their household are:

➢ A) More likely to be younger and lower income.

➢ B) Watch Netflix often.

➢ C) Are less likely to be cable TV subs.

➢ D) Show some willingness as a group to pay if account sharing was cracked down 
upon.
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Takeaway: Respondents accessing someone’s Netflix account who they don’t live with are 
younger and have lower incomes.
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Bespoke Surveys | NFLX Account Sharing

Which of the following best describes your usage of the following?

Posed to respondents who said they use each of the following to watch video content at home.

N = 

Netflix 1743

Amazon Prime 1491

Hulu / Hulu Plus 1001

Cable or Satellite TV 960

Disney+ 901

HBO Max 707

Peacock 533

Paramount+ 375

Apple TV+ 298

Discovery+ 255
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Bespoke Surveys | NFLX Account Sharing

What is your age?

Posed to those who watch Netflix at home, cross-tabbed by their relationship with Netflix.
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Bespoke Surveys | NFLX Account Sharing

What is your income?

Posed to those who watch Netflix at home, cross-tabbed by their relationship with Netflix.
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Bespoke Surveys | NFLX Account Sharing

What is your gender?

Posed to those who watch Netflix at home, cross-tabbed by their relationship with Netflix.
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Bespoke Surveys | NFLX Account Sharing

What is your employment status?

Posed to those who watch Netflix at home, cross-tabbed by their relationship with Netflix.
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Takeaway: Respondents accessing someone’s Netflix account who they don’t live with are 
more likely to be doing the same with other platforms.
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Bespoke Surveys | NFLX Account Sharing

Across other streaming video platforms they watch, what do their relationships look like?

Posed to those who watch Netflix at home, cross-tabbed by their relationship with Netflix.
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Bespoke Surveys | NFLX Account Sharing

How many streaming video services do you think is the right number to be paying for at the same time?

Posed to those who watch Netflix at home, cross-tabbed by their relationship with Netflix.
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Takeaway: Respondents accessing someone’s Netflix account who they don’t live with are 
less likely to be cable tv subscribers and are actively engaged with consuming Netflix content 
(less engaged than paying subscribers, but they do watch Netflix often).
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Bespoke Surveys | NFLX Account Sharing

Do you currently subscribe to cable satellite or telco TV?

Posed to those who watch Netflix at home, cross-tabbed by their relationship with Netflix.
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Bespoke Surveys | NFLX Account Sharing

In an average month, how many hours of Netflix do you watch?

Posed to those who watch Netflix at home, cross-tabbed by their relationship with Netflix.
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Bespoke Surveys | NFLX Account Sharing

When is the last time you watched something on Netflix?

Posed to those who watch Netflix at home, cross-tabbed by their relationship with Netflix.
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Takeaway: Nearly half of Netflix users who access someone’s account who doesn’t live in 
their household report that they would probably or definitely sign up if they lost access.
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Bespoke Surveys | NFLX Account Sharing

If Netflix cracked down on account sharing, how likely would you be to pay to subscribe yourself: 

Posed to respondents who said they subscribe to Netflix and accesses it from a friend or family member’s login who does not live in 
their household.
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March 2021 Survey (Deep Dive on Account Sharing and Potential Crackdowns)
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Bespoke Surveys | NFLX Account Sharing
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