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BNPL DELINQUENCY

Respondents who have used BNPL services in the last 6 months are mostly not behind on their
payments (consistent trend q/q with roughly 1/3 behind).

PURCHASING POWER

The share who say they would spend more if they used BNPL is tracking roughly in-line with
historical and increased slightly q/q.

BNPL USAGE HIGHER Q/Q

Usage of BNPL platforms increased q/q. Sentiment toward BNPL is in-line to better compared to
prior volumes.

BNPL CUSTOMER TYPE

BNPL customers are a bit more challenged financially compared to the average consumer.



Audience: 1,000 US Consumers
Date: April 2022

HAVE YOU USED BUY NOW PAY LATER OPTIONS (LIKE AFFIRM, AFTER PAY, KLARNA, ETC) TO BUY 
ANYTHING IN THE PAST 6 MONTHS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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Audience: 1,000 US Consumers
Date: April 2022

ARE YOU CURRENTLY BEHIND ON ANY OF YOUR BUY NOW PAY LATER PAYMENTS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents who have used BNPL services in the last 6 months.

PAGE 4

32.6%

67.4%

31.9%

68.1%

33.3%

66.7%

0% 20% 40% 60% 80% 100%

I am behind on at least one

payment for one or more of my

purchases

I am not behind on any of my

payments

Apr (22)

Jan (22)

Oct (21)

BESPOKE MARKET INTELLIGENCE

BNPL

www.bespokeintel.com

http://www.bespokeintel.com/


Audience: 1,000 US Consumers
Date: April 2022

HOW WELL DO YOU FEEL YOU UNDERSTAND HOW THESE BUY NOW PAY LATER OFFERINGS WORK?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents who have used BNPL services in the last 6 months.
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Audience: 1,000 US Consumers
Date: April 2022

THINKING ABOUT THE ITEM YOU MOST RECENTLY BOUGHT WITH BUY NOW PAY LATER, WOULD YOU 
HAVE BEEN ABLE TO BUY IT IN THE FOLLOWING WAYS IF BUY NOW PAY LATER WAS NOT AVAILABLE?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents who have used BNPL services in the last 6 months (combining 
last four waves to reach a higher N, 507).
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Audience: 1,000 US Consumers
Date: April 2022

DO YOU CURRENTLY HAVE ANY CREDIT CARDS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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Audience: 1,000 US Consumers
Date: April 2022

HAVE YOU BEEN REJECTED FROM OPENING A CREDIT CARD OR TAKING OUT A LOAN IN THE PAST YEAR?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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Cross-Tab: respondents who have used BNPL vs. those who have not
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Audience: 1,000 US Consumers
Date: April 2022

HOW IS YOUR CREDIT?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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Audience: 1,000 US Consumers
Date: April 2022

WHAT IS YOUR OPINION OF THE CONCEPT OF "BUY NOW AND PAY LATER" SERVICES IN WHICH YOU 
COULD BUY A PRODUCT FROM A RETAILER NOW AND PAY LATER WITHOUT THE NEED FOR TRADITIONAL 
CREDIT, UPFRONT FEES, OR INTEREST (UNLESS YOU ARE LATE ON A PAYMENT)?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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Audience: 1,000 US Consumers
Date: April 2022

WOULD YOU USE "BUY NOW AND PAY LATER" SERVICES IN WHICH YOU COULD BUY A PRODUCT FROM A 
RETAILER NOW AND PAY LATER WITHOUT THE NEED FOR TRADITIONAL CREDIT, UPFRONT FEES, OR 
INTEREST (UNLESS YOU ARE LATE ON A PAYMENT)?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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Audience: 1,000 US Consumers
Date: April 2022

WHICH OF THE FOLLOWING BEST DESCRIBES WHY YOU WOULD USE "BUY NOW AND PAY LATER 
SERVICES"?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to respondents who said they would use buy now and pay later services.
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Audience: 1,000 US Consumers
Date: April 2022

IN YOUR OPINION, WOULD "BUY NOW AND PAY LATER" CHANGE HOW MUCH YOU SPEND/BUY?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 13

Posed to respondents who said they would use buy now and pay later services.
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Audience: 1,000 US Consumers
Date: April 2022

HOW MUCH MONEY WOULD YOU SPEND ON DISCRETIONARY (IE, NON-ESSENTIAL) ITEMS IF...

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 14

Posed to respondents who said they would use buy now and pay later services.
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Audience: 1,000 US Consumers
Date: April 2022

HAVE YOU HEARD OF ANY OF THE FOLLOWING?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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Audience: 1,000 US Consumers
Date: April 2022

HAVE YOU EVER USED ANY OF THE FOLLOWING?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents.
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Audience: 1,000 US Consumers
Date: April 2022

WHICH OF THE FOLLOWING BEST DESCRIBES YOUR EXPERIENCE WITH THE FOLLOWING:

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents who have used the below.
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Audience: 1,000 US Consumers
Date: April 2022

OVER THE NEXT 6 MONTHS, HOW DO YOU EXPECT YOUR USAGE OF THE FOLLOWING TO CHANGE AS A % 
OF YOUR TOTAL PURCHASES?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents who have used the below.
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Audience: 1,000 US Consumers
Date: April 2022

GENDER BREAKDOWNS
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Audiences Filtered: Described Below on Y Axis
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Audience: 1,000 US Consumers
Date: April 2022

INCOME BREAKDOWNS
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Audiences Filtered: Described Below on Y Axis
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Audience: 1,000 US Consumers
Date: April 2022

AGE BREAKDOWNS
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Audiences Filtered: Described Below on Y Axis
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