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Audience: 1,500 US Consumers Balanced To Census

CHECK BREAKDOWN:

AWARENESS AND BROAD CONSUMER OPINION

Awareness of ride sharing and food delivery platforms has trended higher over
the history of our survey. Opinions of these platforms are positive and have held
consistent over time.

USER SATISFACTION

Users of both Lyft and Uber rate the user experience very highly. The data has
softened a touch q/q, but remains positive and near series highs. Additionally,
those who have Uber and Lyft downloaded on their phone have a net positive
view on whether the experience has gotten better or worse over time. Over time,
user views toward the value of using Uber and Lyft has held up and has remained
net positive, as have customer views related to convenience.
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PRICING

Relative to prior waves, customers have become slightly more wary of price
increases — but the data still sits within historical ranges.
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

HAVE YOU HEARD OF ANY OF THE FOLLOWING APPS/PLATFORMS?

Posed to all respondents.

DoorDash
Uber Eats
Grubhub
Uber (Ride Sharing) B Aug (22)
H May (22)
Lyft (Ride Sharing) ® Jan (22)
m Oct (21)
Instacart m Jul (22)
B May (21)
Postmates
Drizzly
None of the above
0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

WHAT IS YOUR OPINION OF EACH OF THE FOLLOWING?

Posed to respondents who are aware of each of the following.

DoorDash

Instacart

Postmates

Uber Eats Aug (22)
May (22)
Uber (Ride Jan (22)
Sharing) Oct (21)
Jul (21)
May (21
Grubhub WD
Drizzly
Lyft (Ride
Sharing)
0- 9 10 - Very
Negative Positive
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

HAVE YOU EVER USED ANY OF THE FOLLOWING APPS/PLATFORMS?

Posed to all respondents.

None of the above

35.6%
DoorDash

Uber Eats

Uber (Ride Sharing)

Grubhub

Lyft (Ride Sharing)

Instacart

B Aug (22)
® May (22)
® Jan (22)
= Oct (21)
mJul (21)

¥ May (21)

Postmates

Drizzly

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

NET PROMOTER SCORE

Posed to respondents who have EVER used each of the following.

Instacart 299

|

DoorDash

272

Drizzly 258

Uber Eats 24 1

_ _ = Aug (22)
Uber (Ride Sharing)

Lyft (Ride Sharing)

204

Postmates 20

Grubhub 19.4

i

o

10 20 30 40 50 60 70
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

HOW WOULD YOU RATE THE USER EXPERIENCE WHEN INTERACTING WITH THE FOLLOWING?

Posed to respondents who have the following downloaded on their phone.

.57
.74
Lyft
8.89
67 mpul (22)
= Apr (22)
67 MJan (22)
891" Oct (21)
Uber
3.77
3.77
1 2 3 4 5 6 7 8 9 10 11
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

IN YOUR OPINION, HAS THE EXPERIENCE OF USING THE FOLLOWING GOTTEN BETTER OR WORSE OVER
TIME?

Posed to respondents who have the following downloaded on their phone.

3.57
3.66
Lyft 3.6V m Jul (22)
: m Apr|(22)
3.63 mJan|(22)
m Oct|(21)
3.54
3.73
Uber J
3.59
3.64
Much Worse Worse Same Better Much Better

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 9


http://www.bespokeintel.com/

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

TO YOUR KNOWLEDGE, HAVE THE PRICES TO USE THE FOLLOWING BEEN CHANGING AT ALL?

Posed to respondents who have the following downloaded on their phone.

3.69
it 3.62
Y 351 = Jul (22)
mApr (22
3.52 pr(22)
mJan (22)
mOct (21)
3.65
3.65
Uber
3.58
3.59
Getting Much Getting |_-955 No Change Getting More Getting Much
Less Expensive Expensive Expensive More Expensive
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

WHAT IS YOUR OPINION OF THE VALUE OF USING EACH OF THESE SERVICES?

Posed to respondents who use each of the following more often than never.

= Jul (22)

m Apr (22)
m Jan (22)
B Oct (21)
m Jul (21)

= Apr (21)
® Jan (21)
m Oct (20)
® Jul (20)

B Apr (20)
= Jan (20)
B Oct (19)
m Jul (19)

= Apr (19)

Lyft

Uber

Very Weak Weak Neutral Strong Very Strong
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Audience: 1,500 US Consumers
Date: August 2022

BESPOKE MARKET INTELLIGENCE

Ride Sharing

WHAT IS YOUR OPINION OF THE CONVENIENCE OF USING THIS SERVICE COMPARED TO ALTERNATIVE

MEANS YOU WOULD USE TO TRAVEL?

Posed to respondents who use each of the following more often than never.

3.65
3.69
3.64
3-:?3 = Jul (22)
, = Apr (22)
Lyft 3.66
3.63 B Jan (22)
E Oct (21)
376 u Jul (21)
3.71 = Apr (21)
3.64 ® Jan (21)
8.73 m Oct (20)
3.69 ® Apr (20)
3.61 m Jan (20)
353633 = Oct (19)
378 ® Jul (19)
3.65 = Apr (19)
Uber .66
3.59
3.63
3.68
3.74
3.67
3.75
Much Less Convenient Less Convenient Same More Convenient Much More
Convenient
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

WHAT WOULD YOU DO IF THEY INCREASED PRICES FOR RIDES BY 10-15%?

Posed to respondents who use each of the following more often than never.

= Jul (22)

= Apr (22)
B Jan (22)
B Oct (21)
B Jul (21)

mApr (21)
® Jan (21)
E Oct (20)
® Jul (20)

B Apr (20)
® Jan (20)
= Oct (19)
® Jul (19)

= Apr (19)

Lyft

Uber

I would stop using it I would reduce usage I would not change
anything
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Ride Sharing

UBER PLATFORM SPECIFIC
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

WHICH OF THE FOLLOWING DO YOU USE UBER / UBER EATS FOR?

Posed to respondents who have used Uber and/or Uber Eats.

Food Delivery
Ride Hailing
Grocery Delivery W Aug (22)
= May (22)
H Jan (22)
Prescriptions Delivery = Oct (21)
= Jul (21)
= May (21)
Alcohol Delivery
Other (please specify)
0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

% OF UBER EATS USERS WHO USE UBER, AND % OF UBER USERS WHO USE UBER EATS

Posed to respondents who have used Uber and/or Uber Eats.

mAug (22)
m May (22)
Uber Eats who also use Uber Ride Sharing mJan (22)
m Oct (21)
mAug (1)
m May (21)
55.3%
57.0%
Uber Ride sharing who also use Uber Eats 1%
58.3%
57.8%
58.6%

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

HOW LIKELY ARE YOU TO USE UBER / UBER EATS FOR THE FOLLOWING IN THE FUTURE?

Posed to respondents who have used Uber and/or Uber Eats BUT did not select that they
currently use Uber / Uber Eats for the following.

Ride Haliling
3.42

Food Delivery

H Aug (22)

= May (22)

Grocery Delivery = Jan (22)

= Oct (21)

m Jul (21)

Alcohol Delivery = May (21)

Prescriptions
Delivery
2.84
Very Unlikely Unlikely Somewhat Likely Likely Very Likely
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

HOW LOYAL ARE YOU TO UBER / UBER EATS FOR THE FOLLOWING?

Posed to respondents who have used Uber and/or Uber Eats AND use the platform for
each of the following.

Alcohol Delivery

Grocery Delivery

® Aug (22)
3.34 ®May (22)
H Jan (22)
m Oct (21)
| Jul (21)

= May (21)

Prescriptions Delivery

Food Delivery

Ride Hailing

I Never Use Other Platforms I Rarely Use Other Platforms | Occasionally Use Other | Regularly Use Other
Platforms Platforms
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

HOW INTERESTED WOULD YOU BE IN UTILIZING THE UBER APP TO BOOK THE FOLLOWING TYPES OF

TRAVEL OFFERED THROUGH THIRD PARTIES?
Posed to respondents who have Uber downloaded on their phone.

2.09
Hotels 5 18
- ,
Airplanes/Flights oh Jul (22)
’ m Apr|(22)
Car Rentals 5 06
Trains
Buses
Not Interested Somewhat Interested Very Interested
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

WHAT WOULD YOUR OPINION BE IF UBER ADDED THE ABILITY TO BOOK TRAINS, BUSES, FLIGHTS, CAR

RENTALS, AND HOTELS WITHIN THE UBER APP?
Posed to respondents who have Uber downloaded on their phone.

1.7%

Very negative 1.9% mJul (22)

Negative

Neutral

Positive

Very positive

0% 10% 20% 30% 40%
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BESPOKE MARKET INTELLIGENCE

Ride Sharing

GENERAL TRANSPORTATION TREND DATA
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Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

HOW OFTEN DO YOU USE THE FOLLOWING FORMS OF TRANSPORTATION?

Posed to all respondents.

= Jul (22)

= Apr (22)
m Jan (22)
m Oct (21)
m Jul (21)

= Apr (21)
® Jan (21)
m Oct (20)
m Jul (20)

® Apr (20)
® Jan (20)
® Oct (19)
m Jul (19)

= Apr (19)

Driving Myself

Public
Transportation

Ride Sharing Apps
(le, Uber, Lyft, etc)

Taxis

Never Infrequently Somewhat Frequently Frequently Very Frequently

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 22


http://www.bespokeintel.com/

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Ride Sharing Audience: 1,500 US Consumers
Date: August 2022

HAVE YOU CHANGED HOW OFTEN YOU USE THE FOLLOWING COMPARED TO A YEAR AGO?

Posed to respondents who use the following forms of transportation (more than never).

= Jul (22)
Driving Myself = Apr (22)
m Jan (22)
m Oct (21)
oub mJul (21)
Transl;orltcation “Apr(21)
m Jan (21)
m Oct (20)
Ride Sharing = Jul (20)
Apps (le, Uber, m Apr (20)
Lyft, etc) = Jan (20)
m Oct (19)
m Jul (19)
Taxis = Apr (19)

Much Less Less Same More Much More
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BESPOKE MARKET INTELLIGENCE

Ride Sharing

POSED TO RESPONDENTS WHO SAID THEY ARE DOING THE FOLLOWING

www.bespokeintel.com

Audience: 1,500 US Consumers
Date: August 2022

WHY?

THAN NORMAL —

Posed to respondents who use the following forms of transportation (more than never).

Public Transportation:

GOTACAR
DO BASTRCES HADACAR . BEENKACAR

BECASEOFTEGONDIS  PANDEC AV ACAR BOUGHTACAR
T WORK MG ROMHOME PERSONAL VEHGLE HAVECAR
b L GONGLESSPLACES o SRNORINE o HavERCAR

CAUSEWELBERUNNIGLATETOWORK  TOOCROVDEDFDRE IDRIVE B e
NEDABOUTCOVID _THAVEITHEARME TUKEMASKMANDA?
e NOTMEDES - LM TIONADTHESERVICE BECAUSIHAVEMYOWRCAR | HAVEABABVMOW
SOMETIMESILIKETONWITHTHEOTHERSIDE
R TN - A TSNOTAROR TIONRIHS O ORAY NQREASON
E
i covio
TUKEPAYINGFORBUSESORTAXISSONTDECREASED
PUBLTRANSPORTATIONNASUOREACCESSEL EINDAFFORDIELE THERESAPLAGLEGONGON
NE \VEENOUGHMONEYFORRIDESHARESERVICES
oS RO WWNWWAHWWTAWNWENTNWMVKWAPARWT MATABUS
DOVEWORRES_ BECALISETHERIDESHARNGISEXPENSIVE
JCTRANSPORTATIONAVAILABLE
NGTOBETOODANGEROUSASIWELL

IMOVEDTOACITYWITHLESSPUBL
o [HAVEACAR ", SAVEMONEY imisiastmemcat bl

LSS JES LIS ISOS S LEEHHEH

s
e A S e, NONEED Whystipnigs™ v CHEAP

DONTWANNAGETSICK -
GLOSERTONCRX  STOCROMDED COST

TOAVODHEAT NENT

OWNACAR v i, NOMNEY TSNEW

Taxis:

WHI CITY
EHINA RATHERDRIVE ICONTRNOW
TGOOUTASMUCH 110" 110 gougTACAR JUSTORCDETD Ua il

IUSEUBERMORS GO/
G HUSTFELTLIREIT pjyinGhiy sl F
VEHCLE 10

INFLATIONRISINGPRICES  PERSONALVEHI T F?
DD 0 FAREINCREASE
Taas CHEAP nowostormve 10010 LESSINGOMENOW
IDK SJSABSIJEIWJSJNE AVAILABILITY GASPF“CES TOOOUTOFTHEHOUSEMUCH EooamraaEr
m’x‘ggﬁf’:vam ISH IDONTNEEDIT TATEN MYDALGHTERDRIVESHE
MYCARISBROKEN
5"““"“EXPENS|VE s ST AT A SN ESSTSCONGOOMATTHESTREET LET

oosrlv NDLDNEEHTHAV‘E[INGBYAI?{RCRI.EESH\P
WOULDRATHERUBER

o [STAYHOME IORDERDELIVERIESCORGROCERIESNOW
IMMTTR.hVEUM}LI(E\uSEI]TD NOMORE
TSURE BECAUSEOPANEWCARPURCHASE.
LLTAKETHEMOLYENOGTH RPN N QUREMASH
O T OOEXPENSIVE xoor TSN
onvvuseonvacation [ TSEXPENSIVE cos PEC‘SAWM
ITSMOREEXPENSIVEBECALISEOF THEGASPRICES dri
APPLYING CAN

R e A i,
fison S SOMEOTHERGLDRIVESYE e
HWMB.STII.I.THHW( EHIGHNOW  AMWORKINGFROMHOME sghmaé%wiwmi
NOTGOINGFAR mmmuszmwmz NEVER SAV'NGWWNW {— i L NOKE ISEXPENCIVE
TT“&% TNEE N LEAVE  TNEEDITASMUCH _NOCORMMENTS
COVIDTHREATS Mmerc A tosavecast PR
SAVEMORET T sTRAVELING NOTAXIS

ITISEXPENSIVE £ ReTOOIGH
DONTLIKEIT NEWTHINGS

MEMPHISTAXISERVICE T)
UUSTOONTFEELSAFE
MYSELF_ THEYRETOOEXPENSIVE

Driving Myself:

¥

NOCAR oxsmernes

Ride Sharing:

HAVEACAR IDONTRNOW
TGOANYWHERE lramr&msvmﬁmf
NDRTIBAYBA‘IPARK casnwom\m
mvm

T
BUDGE'DUEIUNFLAHON
mm) wl"‘\l&l
RIDEWITH
HOmAT HAVEACAR m-vmnr SSCARY
PURCHASEDABKETOSAVEFUNDS SEEPREVIOUSANSWER
HADABABYSODONTGET OUTWUCH ITSGOTTENTOOEXPENSIVE
ummmawwm\{mmﬂ& IH.“ION THEYWENTUPONTHEIRFARES CARTROUBLES
SOMETIMESILIKET HTHEO!
INFLATIONISPUSHINGMETOREDUCECDSTS Dusnuﬂlx: IDONTHAVEANYWHERETOGO LYFT
G 1ONLYUSETHISINEMERGE!
URALSETTING £2 y OF

TTRAVEL ﬁbIILLHm NG 0
MYDAUGHTERDRIVESME DRNINGMYSELF TOOSCARETOTIAVELWITHLYFTONOTH KRS nﬂmmmmluvmn
IHAVENTBEENTRAVELING. "'[NDTHJS[RID[SI|N'![SINN[WCIT\[SM'[RDWNDTCDMTDRTML[DI'IIVINGMVS[L’ PRIC

EXPENSNETOOEX PENSIVE EUBER s

TRYINGTOSAVEMONEY

CHEAPER FI!\EMEEEENPEW\WTHIWDET.‘I%WSE L
(,M £ w il NONE PANDEM'C 'WORRIEDABOUTHEALTHOFDRIVERS araroeer
IMOVEDFROMASMALLSTATETOALARGESTATE COV]DIQ (OMAHYMEDICALAPPONTMENTS g, :wmnm

BECAUSEOFTHECOVID-19VIRUS
IHAVEACARNOW

R U R
LBBATION THEEDTOT AKETHEMASOFTENNGIY
o mummmmsm
NOTENOUBHSELECTIONINAREA IDONTHAVEENOUGHUONEYEORIT | TOCE iy
£ e oy SGMETHNGABOUTIT TBEENDUTRECENTLY "
GASPRICES PARTIESWITHFAMLY
ONEBORADERS  LUSTFELTLKET  COSTTOOHIGH
NG

GAS BUSISCHEAPER ] CEXTEN:
CANTAFFORDIT LAIDOFFFRCVWORK  DRINKI
REATS
IDRIVEVIORE OHVACATION NOTTRAVE
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Ride Sharing

Audience: 1,500 US Consumers
Date: August 2022

POSED TO RESPONDENTS WHO SAID THEY ARE DOING THE FOLLOWING

THAN NORMAL — WHY?

Posed to respondents who use the following forms of transportation (more than never).

Public Transportation: Driving Myself:

LUCKWITHYOURFAMILYAREDOINGWELLAND

[S—
CARNG ARBAGESHOP m&w%ﬂﬁ;:m;ﬁwmmmmmms TARE o SIE 7  covonr
LACKOFCAR I Ki‘ﬁ%@ﬁumE o BT, G S ot G G “secymeymonn, TN\ woeonroon,
ICANGETITON NOCA mrwuxmzwsnm BRI TR OIS U},;‘; LocaL i MRS TOREASSTOUGRAN G
NOCHAS wrmnlmwuxw;; BECAUSHHAVEACAR AT CONVENTWAYTOSAVETIME ANCFLEBLESCHECULE
vesera TS ps‘./(uusn?m VR L T EISHORRINGH QT YSOMORVNGAYSUMORE SCONVENENT"WWM'WW'MMM"G
IAMOUTANDABOUTMORENOW |T584‘,E,qvp FORFOOD cartrousie pﬂw"'tmwmm A’ [HAVEMY OWNCAR s GONVENIEN s NN e SAFETY
CONVENIENCE GASPRICE o e sehsiR Kocouenr CHEAPERW.m.,.mmwwmmwmm.smmm%
COVIDSEEMSTOREWINDINGDIOWN oo S e ssercon GO
HAVENTBEE BECAUSEINEEDTOGETPLACED! NTDRIVEWITHUNCONTROLLEDEPILEPSY secARETACTIA SO oo SAVE ON uﬁ%‘“ﬁmww
”ISFASTERCUNVENIEN]TOARRIVE CHEAPERTHANGAS RARHSAP EFOROVERAYEAR GO THEWHPHDECEUBE SOOIV EUCREND
ITSCHEAPERANDIDONTHAVETOPAYFORGASINMYCAR “‘“‘“%ﬂﬁg OOMFORTAB'-E ILOVEDRMNG SAFER
WHEN\AMCLQQETOHQMEITISMCﬁEEFFICIENTANIINVIRONMENTFRIENDLY ILIKETODOITMOREANDMORE ERNEMYSELPUOSTOFTHETIIE ER T CMOHTOO  COST NMGOINGTOWDRKSAFE
NEXPENSIVEANDSOMETIMESLILSTFEELLIKENOTDRIVINGSOILSEPUBLIGTRANSPORTATION T e NOTSURE. SRR e i
UG AT QT CONVENIENTANDWEL COMING. DIONTNEEDITASMUGH UETT b STSCOMVENENT e s 0 WAoo TR0 CLENENOO0GLIETCO00UA
SOMEWHEREONCE NEEDTO S AFETY &E%AUSHTSCHEAP PR INEE HAVEP ARSONALISSU gmm‘?ﬂm“u%m% .
TOSAVECOST VERVAO " oo O et

Taxis: Ride Sharing:

TOPARTY
ILIKETHAT

AAH

MENT NOWILLBE FUN
RATES FASTER  NOREASONING HAVE NOGAS
CAUSEIDON IDONOTNEEDTHESE TOSAVEMONEY " CAR
SMORECONVEN

wex SR o
lm‘mfl'% AV VAT
ENT TS EOUTSIDEN _ GONGTOWORK _ 3
sroppemmnm.\xm&smmouw stmvs&nsoumpaumm stoceT
LYFT  LESSMONEY SAVEM[WEV SAF E&@?ﬂ“ OATEANDYOURFAMILYARE. S A
maon GHERR WHENNOMION UCHTHANKYOUVERYMUCH  THEYPROVIDEQUALITYSERVICES
CRAZYTAY NA' BEGAUSEIDOSPORT CONVENlENTUKEmsuop MEDICADPAYSFORTOGOTODRAPPONTUENTS
sy TWANTTOSLIATITORIDRC | IHANKSANDRECARDSFORMNDIWLIBEAGRENTORYAHEADAND! | OVETTWASALLALLTLETVEAND
FROMACLUB [ENEWYEARANDOFITSELFASTHE 5. THEISABITOFANISSUEWIT HTHEEMAILADMESSﬂ
SOMETIMESEASIERTHANPUBLICTRANSPORTATION La
BECAUSEICANGOTOANYDESTINATION

MAKINWDP{MDI\EY
gagviv N/ A SAFETYMEASURESFROMCORONAVIRUS HELLO
IHAVEATTACHEDMYRESUMEFOR

AT TACHEDUNRENEOR NOTSURE IDK

SOMETIMESTOSHOPPINGMALL oA
BECAUSEILIKEIT “upy TonEMEFLACES
\LIKE LOCKDOWNENDED

Shueoney COST sounse

- AS BECASEITSCOSTS. O BECASHTLKE
SSRGS THSSTHEBESTOPTKRASDONTHAVACHR Spp Ty meruTTAID GG e
ADETHA mg' rvmmmsmm oFrcLT TRAVEL ARy
R m;nm{ a1 vasers r¢um w
&%ﬁmﬁ
S U A A TGO TORTLS

SAVETMETCRTHIRSTTNETORE
L Ve, NAAROUNE ASCTANSPORTATLCAR
\OPEACERL me iy
uS i “scuﬁw HEPAN :uxm%w.n AN

"‘“‘"“&‘}‘gﬂm‘g'mm % ""M"S

GHHY HASATTRACTIVEDESIGN DONTREALLYUSETHEMTHATOFTEN
CITYTRAVEL BECAUSEITSCHEAP
LOVETHEWAYYOULOVE |T.VESME“GRE§T|N5E[§‘T NOTHING

KNOWSIWASAGREATDAY
HUBBA NOTNEEDED
NOTTOBEFOUND ITSBEENFORME
WELLDONE
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