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Overall Thoughts: 

➢ TikTok isn’t causing material changes to our survey engagement and sentiment KPIs 
related to Facebook overall.

➢ Where TikTok is making more noise is at the front of the funnel, ie, among 18-24 year-olds.

➢ BUT, in the front of the funnel the time pie is larger that they are competing for.

➢ AND, overall, the use cases for Facebook and TikTok are demonstrably different.
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Takeaway: Facebook users who ALSO use TikTok don’t show material differences in 
engagement KPIs tracked over time relative to Facebook users who DO NOT ALSO use TikTok. 
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Takeaway: The front of the funnel (younger age cohorts) is simply more crowded than older 
age cohorts. 



9|Source:        Bespoke Market Intelligence Analysis

Bespoke Surveys | Facebook vs. TikTok Webinar



10|Source:        Bespoke Market Intelligence Analysis

Bespoke Surveys | Facebook vs. TikTok Webinar



11|Source:        Bespoke Market Intelligence Analysis

Bespoke Surveys | Facebook vs. TikTok Webinar



12|Source:        Bespoke Market Intelligence Analysis

Bespoke Surveys | Facebook vs. TikTok Webinar



13|Source:        Bespoke Market Intelligence Analysis

Bespoke Surveys | Facebook vs. TikTok Webinar



14|Source:        Bespoke Market Intelligence Analysis

Bespoke Surveys | Facebook vs. TikTok Webinar



15|Source:        Bespoke Market Intelligence Analysis

Bespoke Surveys | Facebook vs. TikTok Webinar



16|Source:        Bespoke Market Intelligence Analysis

Bespoke Surveys | Facebook vs. TikTok Webinar



17|Source:        Bespoke Market Intelligence Analysis

Takeaway: Facebook is competing with peers for TIME in the front of the funnel, BUT, the 
amount of time spent by 18-24 year old Facebook users isn’t materially different than older 
Facebook users. IE – they are simply spending more time on social media overall. There is a 
bigger pie to divide.
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Takeaway: TikTok IS growing into user bases. But two important points: 1) This is not unique 
to Facebook, and 2: TikTok users aren’t ditching Facebook. 
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Takeaway: When asked directly, users of each platform who also use TikTok tell us that 
TikTok doesn’t impact their usage.
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Takeaway: Non-users are most likely to say they will use Facebook in the future, even among 
18-34 year-olds.
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Takeaway: Respondents use Facebook, TikTok, and other social platforms for different things. 
Facebook is used for “Friends” and has a strong lead when it comes to this use case. 
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Takeaway: TikTok is viewed as best for making videos and for entertainment/fun. 
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Takeaway: Facebook engagement and Sentiment KPIs are strong. Other apps, however, are 
on more even footing with Facebook among 18-24 year olds.
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Note: Visit frequency of Facebook is similar by age, the younger cohorts just ALSO visit 
other platforms frequently.
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Facebook is the first app to be checked for all age cohorts except 18-24.
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Takeaway: Snapchat leads in messaging (and recall earlier, Twitter leads for News). 
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