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Posed to respondents who purchased anything from the following in the past year.
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FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

PAGE 10

Posed to all respondents.

7.7%

7.3%

7.2%

10.1%

13.5%

18.6%

25.5%

33.9%

0% 20% 40% 60% 80% 100%

New Balance

Reebok

Puma

Converse

Skechers

None of the above

Adidas

Nike
Apr (22)

Jan (22)

Oct (21)

Jul (21)

Apr (21)

Jan (21)

Oct (20)

Jul (20)

Apr (20)

Jan (20)

Oct (19)

Jul (19)

Apr (19)

Jan (19)

UK Retail

http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

Audience: 800 UK Consumers
Date: April 2022

THINKING ABOUT YOUR MOST RECENT SNEAKER PURCHASE, WHICH BRAND DID YOU CHOOSE?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

PAGE 11

Posed to all respondents.

3.3%

4.2%

4.9%

5.4%

6.6%

10.5%

16.0%

20.9%

28.2%

0% 20% 40% 60% 80% 100%

Reebok

New Balance

Puma

Other (please specify)

Converse

Skechers

Adidas

None of the above

Nike
Apr (22)

Jan (22)

Oct (21)

Jul (21)

Apr (21)

Jan (21)

Oct (20)

Jul (20)

Apr (20)

Jan (20)

Oct (19)

Jul (19)

Apr (19)

Jan (19)

Oct (18)

Jun (18)

UK Retail

http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

Audience: 800 UK Consumers
Date: April 2022

IN YOUR OPINION, WHICH OF THE FOLLOWING:

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

PAGE 12

Posed to all respondents.

1.85

1.84

Is the better overall choice

Has better styles

Apr (22)

Jan (22)

Oct (21)

Jul (21)

Apr (21)

Jan (21)

Oct (20)

Jul (20)

Apr (20)

Jan (20)

Oct (19)

Jul (19)

Apr (19)

Jan (19)

Oct (18)

Nike Same Adidas

UK Retail

http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

Audience: 800 UK Consumers
Date: April 2022

IN GENERAL, HOW OFTEN DO YOU BUY FOOTWEAR?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

PAGE 13

Posed to all respondents.

33.4%

43.3%

23.3%

0% 20% 40% 60% 80% 100%

More than once a year

Around once a year

Less than once a year

Apr (22)

Jan (22)

Oct (21)

Jul (21)

Apr (21)

Jan (21)

Oct (20)

Jul (20)

Apr (20)

Jan (20)

Oct (19)

Jul (19)

Apr (19)

Jan (19)

Oct (18)

Jun (18)

UK Retail

http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

Audience: 800 UK Consumers
Date: April 2022

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

GROCERY STORES AND FOOD DELIVERY

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

PAGE 14

UK Retail

http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

Audience: 800 UK Consumers
Date: April 2022

IN GENERAL, WOULD YOU SAY YOUR GROCERY SPENDING HAS CHANGED OVER THE PAST YEAR?
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AWARENESS
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IF YOU WERE SHOPPING ONLINE FOR APPAREL, WHICH OF THE FOLLOWING WOULD YOU BE MOST 
LIKELY TO PURCHASE FROM?
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This question was posed to all respondents.
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IF YOU WERE SHOPPING ONLINE FOR APPAREL, WHICH OF THE FOLLOWING WOULD YOU BE LEAST 
LIKELY TO PURCHASE FROM?
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM ZALANDO?
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WHICH OF THE FOLLOWING WOULD DESCRIBE HOW OFTEN YOU TYPICALLY PURCHASE FROM 
ZALANDO?
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This question was posed to all respondents.
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WHEN YOU SHOP AT ZALANDO, HOW CONFIDENT ARE YOU THAT YOU WILL GET THE BEST POSSIBLE 
PRICE FOR WHAT YOU BUY?
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This question was posed to all respondents.
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WHEN IS THE LAST TIME THAT YOU PURCHASED SOMETHING FROM AMAZON?
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This question was posed to all respondents.
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WHICH OF THE FOLLOWING WOULD DESCRIBE HOW OFTEN YOU TYPICALLY PURCHASE FROM AMAZON?
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This question was posed to all respondents.
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WHEN YOU SHOP AT AMAZON, HOW CONFIDENT ARE YOU THAT YOU WILL GET THE BEST POSSIBLE 
PRICE FOR WHAT YOU BUY?
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This question was posed to all respondents.
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DO YOU PLAN TO GET A NEW CAR IN THE NEXT SIX MONTHS?
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This question was posed to all respondents.

PAGE 29

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

UK Retail

13.3%

26.8%

59.9%

0% 20% 40% 60% 80% 100%

Yes

Maybe

No

Apr (22)

Jan (22)

Oct (21)

Jul (21)

Apr (21)

Jan (21)

Oct (20)

Jul (20)

Apr (20)

Jan (20)

Oct (19)

Jul (19)

Apr (19)

http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

Audience: 800 UK Consumers
Date: April 2022

HAVE YOU OR DO YOU PLAN TO CONSULT ANY OF THE FOLLOWING IN YOUR CAR/AUTO SEARCH? 
SELECT ALL THAT APPLY
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This question was posed to respondents who said yes or maybe when asked if they will 
get a new car in the next six months.
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