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• Curbside pickup usage has increased q/q in this latest volume.

• For context, usage of curbside pickup trails behind in-store shopping and
online shopping with regular shipping.

• Younger cohorts and higher income cohorts are more likely to be users of
BOPIS and same day delivery services.

• Among those who use BOPIS and same day delivery, respondents expect to
continue using the former and latter going forward.

• Based on feedback at this time, prices and the in-store experience are the
most important factors for consumers choosing where/how to shop.

• The frequency of going in stores after using curbside pickup is tracking about
flat sequentially.

CURBSIDE PICKUP FEEDBACK
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Posed to respondents who shop each of the following more often than never.
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SINCE THE START OF COVID, HAVE YOU CHANGED HOW OFTEN YOU SHOP IN THE FOLLOWING WAYS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 7

Posed to all respondents.

2.97

3.43

3.46

3.5

Shop in-stores

Same-day delivery

Apps/Services

Curbside pickup

Online with regular shipping

May (22)

Feb (22)

Significantly Reduced Significantly 

Increased

Reduced No Change Increased

http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

Audience: 1,250 US Consumers

www.bespokeintel.com

BOPIS | May 2022

SINCE THE START OF COVID, HAVE YOU CHANGED HOW OFTEN YOU SHOP IN THE FOLLOWING WAYS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 8

Posed to respondents who said they use BOPIS at least occasionally.

Posed to respondents who said they use same day delivery apps/services at least occasionally.
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Posed to respondents who said they use BOPIS at least occasionally.
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Posed to respondents who use curbside pickup occasionally or more often.

http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

Audience: 1,250 US Consumers

www.bespokeintel.com

BOPIS | May 2022

WHEN YOU USE CURBSIDE PICKUP, HOW OFTEN DO YOU ALSO GO INTO THE STORE TO BROWSE OTHER 
ITEMS?
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Posed to respondents who use curbside pickup occasionally or more often.
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WHEN COVID IS NO LONGER A CONCERN, HOW OFTEN DO YOU THINK YOU WILL GO INTO THE STORE TO 
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Posed to respondents who use curbside pickup occasionally or more often.
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Posed to respondents who use curbside pickup occasionally or more often.
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Posed to respondents who use curbside pickup occasionally or more often.
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WHICH TYPES OF RETAILERS ARE BEST TO SHOP curbside?
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